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Now you can hit the road 


for just $995.95 


* 



'Turntables purchased separately 


At $995.95, Gem Sound's PDJS1 Portable DJ System is one of 
hottest buys on the road today. 

Especially-designed for first-time DJs, the PDJSl features Gem 
Sound’s popular SA3090 6-channel mixer with digital sound 
effects, high-power, three-way speakers, a 500-watt power 
amplifier, carpet-covered DJ console and equipment rack. Add 
your favorite turntables, mic and headphones and you're all set 
to bust a move. 

The PDJS1 is perfect for rocking house and block parties, 
weddings and other social events. To make getting there a lot 
easier, the carpet-covered rack, speakers and console are 
designed to ensure greater portability and increased durability. 

For cooler, more reliable operation, the GA555 power amplifier 
features a built-in turbo fan and solid-state output protection 
circuitry. With your choice of six built-in sound effects, the 
SA3090 mixer lets you add machine gun, police car, ray gun 


sounds and more with the push of a button. The mixer also 
features a precision crossfader, dual seven band equalizer, 
selectable source monitoring, and echo. 

To pump out penetrating bass and sharp, crisp highs, the PDJSl 
comes complete with two 1003C speakers each with a massive 
15" woofer, three piezo super horns and a 4" x 10" midrange 
horn. 

So, if high price has kept your from becoming a professional 
mobile DJ, check out Gem Sound’s PDJSl system at your local 
audio retailer. At just $995.95, it’s one move that can help put 
money back in your pocket. 

gem sound 

The first choice in OJ and club sound products. 

600 East 156th St. Bronx. NY 10455 (212) 292-5972 Fax: (212) 292-7976 
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All Stanton Mixers Have an Unbeatable Warranty. 

For more infomiation on the PMC-680 and aiiv of oiir other mixer models, call or wriie: 


STaNTOn ^CTRONICS, 

INC, 
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Gemini Electronics was among more than 700 exhibitors at the 
22nd annual NAMM (National Association of Music Merchan¬ 
disers) tradeshow held January 17-19 in Anaheim, California. 
This year's attendance surpassed 30,000 and included musical 
instrumenland prosound manufacturers, distributors and dealers 
along with musicians, DJs and media representatives from 
around the world. Those who attend the show are drawn by its 
importance as a prime opportunity to introduce new products, 
many of which are featured in this issue of Mobile Beal. 


Mcihile Ut‘Rt USSN 105^<-^l212> is published bi-nionihly (six 

limes per yciirj by LA rommuniculiims Inc.. W, f iimmcrriul Si reel, 
Box 43, Last Kochcsier, NY 14445. Subscriplinn rutex - VS und 
possessions^; $19.95 for 1 year or S34.95 for 2 years. Canadur $21.95 j>er 
year. All other countries: S45 |>er year. SubseiIpliiins uuisi Je the L'S must 
be paid in US currenev. 

IH)STMAST1:R: Send address changes to Mobile lical. P.O. Box 43 . East 
RtK’liesiLT. NY 14445. Design and contents copyright 1992 by LA 
Coinmunicatums Inc. Coin inns, articles, press lelcasos and letters 
welcome. Mobile Beal reserves ihe right u> edit all inatenal submiticd. All 
advenising material subject Ui publisher's approv uL l^ublieation of any 
advLTliscmeni in this magazine does not ctmstiiute publisher's emlorscmern. 
Views expressed by aultuMs and conirihuton- do not necessarily reflect the 
opinions ol the ownership or management iit Mobile Beat. All rights 
re.scrved. Reprodiiclion of copy, photography or artwork prohibited 
withtmi permission of the piiblisher. 
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Mobile Beat’s Special Karaoke Issue is Coming June 1st! ! P 
With reviews of Karaoke HarcJware & Software 

A directory of dealers and manufacturers - KJ/KMC ProFiies and More! 

DON’T MISS MB-8! 

Closing dates: Editorial - 4/10 - Advertising - 4/17 

Don’t be left out - For Information call 716-586-0315! Ipir 
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Whether this is the first, second, or 
seventh time you have seen Mobile Beat we 
are now officially ONE YEAR OLD! You may 
have noticed several changes and improve¬ 
ments with this issue. Feed Back, however, 
will continue unchanged as the OPEN FO¬ 
RUM FOR DJs FR OM ACROSS TH E US 
AND CANADA! 


i&) ^ ^ 

The following piece of correspon¬ 
dence was unsigned, so I must preface it 
by sa-ym^ that MB will not print 
anonymous letters (received after March 
1st, 1992) for obvious leasons. It is 
understandable that to make certain 
implications in the industry, an indi¬ 
vidual may not want to be identified. 
This writer made several interesting 
points, then took some specific cheap 
shots and made threats that were totally 
unnecessary. Their observations made 
on a growing problem were excellent, 
however, so here is a portion of the letter: 

In one of your first issues, a 
gentleman wTote in to your magazine 
regarding his frustration with the future 
of his business, as he saw it. As I recall, 
he blamed the upsurge of brand new DJ 
companies with the downfall of his 
business. He cited the inability to com- 
pete with cheap rates as the main rea¬ 
son he was calling it quits. 

I must admit, the sheer number 
of new businesses certainly has dimin¬ 
ished everyone’s market share. The 
handful of “professional (10+ years in 
business) companies” in my area had 
enjoyed a much larger market share 
right up until about 1988-1989. New 
companies (without basis of comparison 
with regard to the cost of labor and 



COMPILED AND EDITED BY MIKE BUONACCORSO 


related overhead) will naturally opi to 
charge as little as one-half of our aver¬ 
age rate. 

Though frustrated with the situ¬ 
ation, my company decided to instead 
increase our marketing efibits, mainly 
by highlighting our outstanding busi¬ 
ness track record over the yeare (12+ 
years) and providing wTitten testimony. 
For those veteran companies faced with 
similar frustration, there is some light 
at the end of the tunnel. Take heart in 
this: 

A. About 95% of start up busi¬ 
nesses fail in the first year! 4%' over 
the next five years! 

B. Horror stories about inex¬ 
perienced DJs ruining weddings 
are presently circulating, and are 
certain to make potential new 
prospective customers very weary. 

C. Many start-ups, using Mom 
and Dad’s money to start the busi¬ 
ness, will become disenchanted and 
quit when they find out that it ac¬ 
tually takes TALENT, MOTIVA¬ 
TION, and PATIENCE to build a 
business. 

These factors make “waiting it out" 
an integral part of any quality, well 
established business’ long term strat- 
eg\’. Factors contributing to the dispro¬ 
portionately large number of start-up 


companies, include: 

A. DJ companies with store 
fronts deciding to expand their 
revenue base bv RETAJLING, AS¬ 
SEMBLING, and AGGRESSIVELY 
MARKETING mobile equipment! 
(The good new's is that this almost 
never works out and the creditors 
move in.) 

B. New “complete collection of 
every popular party hit” discs, 
records and tapes easily available. 

C. This do-it-yourself maga¬ 
zine. (Sorrj’, it’sjustan observation, 
nothing personal, Mobile Beat!) 

In other words the e.\isling busi¬ 
nesses did it tf) themselves. No more 
magic, mystery or li'aiiing the ropes 
about the basinc'ss. It’s all about crash 
course start-ups. F’or those companies 
who are whining about rcniuced market 
share, you ca)i thank the DJ companies 
who went retail, gave it all awav, AND 
SOLD OUT! 

In fairness, the writer did men- 
iion Mobile Beat twice elsL'tohere in the 
letter saying it is an excellent and in¬ 
formative magazine, so I'm not .sure 
whether to lake point “C" seriously. 
Would he or she consider 'Drummer' or 
‘Guitar Player a do-it-yourself maga- 
zinel Talent is what the entertainment 
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SOUND PRODUCTS WITH SOUND IDEAS 


1^0 matter what you play, or 
where you play it, we're not 
just talking music here...we're 
talking business. 

Your business. Where great 
equipment is top priority-just 
as long as it doesn't destroy 
your bottom line. 

Which is what our business 
is all about. 

You see, we're Gemini-the 
first name in DJ equipment, 
and we've got it all-tumtables, 
sampling, non-sampling & 
Scratchmaster series mixers, 
PVX series amps, pre-amps 
and EQ's, Rhino Pro & Road 
Series speakers, and road 
cases—you name it. 

) And because they're 
by us, you know you'll 
be getting the most long¬ 
term reliability and value 
a little money can buy. 

So stop by your Gemini 
dealer and check us out 
because... 


is your business 
it on is ours. 


Corporate Office; 1100 Milik Street, Carteret, NJ 07008 ■ Phone: 908-969-9000 ■ Fax: 908-969-9090 
Gemini South: 2848-J Stirling Rd., Hollywood, FL 33020 ■ Phone: 305-920-1400 ■ Fax: 305-920-4105 
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“The DJ Pro Shop” 

Your Source For Eqfuiprncnt • Lightiug • Special Effects 

Eeuturiuf *: Num*irk • STanioii A * Onoftm • Coiiiiiiuiut% • tirimJort * Knij'tii 
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CALL OR WRITE FOR FREE CATALOG 


1153 Deer Park Avenue • N. Babylon • NY 11703 

Mobile Music??? Call Our 12” • CD • 45 Hotline 516-667-1 112 


516-667-2300 
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business is all about and all the 
books, magazines and CD compila¬ 
tions in the world will not produce a 
talented party host, so it still comes 
back to "waiting it out”, and the 
professionals will prevail! 





Here at the Feed Back depart¬ 
ment in One Mobile Beat Tower, we 
are not familiar with our next writers 
coTicern, but here it is as written: 

Picture this story. You are 
driving in your car, listening to the 
local Top 40 radio station. After 
hearing your favorite song, the DJ 
announces that they will be back 
with thirty minutes of commercial 
free music, and then you hear this: 

PLANNING A WEDDING, 
PARTY, OR OTHER SPECIAL 
EVENT? DONY LET JUST 
ANYONE HANDLE THE MUSIC 
FOR YOUR EVENT, LET THE 
DJ’S FROM WXXX PROVIDE 
MUSIC FOR YOUR NEXT 
FUNCTION!! CALL WXXX FOR 
THE BEST IN MOBILE DJ EN¬ 
TERTAINMENT. BOOKINGS 
ARE UMITED, SO CALL NOW!!! 

Does this sound familiar? Is 
it even more familiar if you know 
some of the people at your local radio 
station, and know that this “disc- 
jockey” service that they offer is 
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Lighting Systems 
for the Mohiie DJ 

The M.A.D. DJ Series 

FremETA 



MODEL M.A.D. 1002 

8-Channel Microprocessor Lighting Controller 
4 Chase Channels - 4 Effects Channels - Expandable 
16 Programmed Chase Sequences-Audio or Manual Triggered 
On/Off, Flash, Solo, Blackout Features - LED monitored 
Mounts in Audio rack for quick setup and fingertip control 
Other Models - M.A.D. Chase 1000, M.A.D. 1001 Powerbar, 
and M.A.D. 1001-16 Powerbar with Program Chase. 

IVI.A.D. DJS PERFORM 

THE BEST. 



CTA LIGHTING SYSTEMS 

1716 Enterprise Parkway, Twinsburg, Ohio 44087 • |216) 425-3388 • Fax (216) 425-9700 


Mobile Beat 




































Istiiie #/ PREMIER ISSUE 
Issue #2 CD Player Comparison 
Issue #2 1991.5 DJ Equipment Directory 
Issue 114 Copyrights / Lighting / Mini Disc 
Issue #5 All-Time Top 200 / Marketing to Brides 
Issue ^6 DJ Underground / LDI / High End Mixers 


MOBILE BEAT 
Back Issues are 
available on a 
first come first serve 

basis. 




PRICES INCLUDE POSTAGE: 


ANY 

1 

ISSUE - 

$5 

ANY 

2 

ISSUES - 

$8 

ANY 

3 

ISSUES - 

$12 

ANY 

4 

ISSUES - 
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mailing address and the number of the issues you wish to 
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BACK ISSUES, MOBILE BEAT MAGAZINE, 

B.O. BOX 43, EAST ROCHESTER, NY 14445 


nothing more than a personal business 
on the side. The radio station gets no 
income from the jobs that are booked, 
and the DJ’s don’t have to pay for these 
ads that are run. 

Do you want to know the crime of 
this? What they are doing is perfectly 
legal. The current rules and regula¬ 
tions of the FCC do not prohibit this 
practice. How do you compete against 
this??"? Sui*e, our company hasn’t gone 
broke, but the point is, that it isn’t fair to 
anyone trying to compete with these 
people. In effect, these people are using 
public airwaves to promote their ov,ti 
business and anyone else who chooses 
to compete with them is at a very dis¬ 
tinct disadvantage. 

An effort is being mounted to 
make a new FCC inde to prohibit this 
practice. The representatives at the 
FCC have indicated that this practice is 
simply not addressed in their i*ules, 
therefore, they cannot prohibit it. Unof¬ 
ficially, the FCC attorney that I have 
spoken with encouraged me to file a 
“request for a iide change.” The request 
for a rule change would be much more 



Mobile Beat 
welcomes your 

“FEEDBACK” 


Write: “FEEDBACK”, 

c/o Mobile Beat, P.O. 
Box 43, East Rochester, 
NY 14445. Or fax your 
letter to (716) 385-3637. 
Views expressed in 
“FEEDBACK” do not 
necessarily reflect the 
views of Mobile Beat 

or 

LA Communications, 

Inc- 


impressive if there is a group effort, 
indicating that the problem is wide¬ 
spread. 

If this is happening to you, please 
write to: The D.J. Connection, P. 0. Box 
1471, Front Royal, Virginia, 22630. The 
more people that complain about this 
practice, the better the chances of get¬ 
ting a new rule established to prohibit 
it!! Please write today!!!!!! 

A FINAL 
NOTE; 

Many of you may have received this 
magazine complimentary in certain areas as 
part of our first anniversary celebration. If 
you have not seen this magazine before, we 
hope you enioy it, and invite you personally to 
join the fastest growing group of Mobile Disc 
Jockeys in North America: Informed DJs who 
read and respond to Mobile Beat. We look 
forward to reading a Feed Back letter from 
you soon! 
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correction: 


Bob Moffett of Proformance in Needham MA was among several alert MB readers who 
spotted a major faux pas in MB issue #6. Concerning the article entitled Planning the Ultimate Music 
Library, Moffett wrote 1 am furious at the article presented in the Feb/Mar issue by Richard 
Gastmeier which is best described with one word: PIRACY! I cannot consider Gastmeier a pro¬ 
fessional since he is apparently without ethics. He has chosen to duplicate his own tapes because 
of 'the huge cost factor... incurred switching a multi-unit DJ company to compact disc'. Gastmeier 
feels it's fine to duplicate music without a license as long as you can save a few bucks - and that is 
the mark of a true PIRATE!". In slight contradiction. Moffett ended hrs letter saying "Can a mobile 
DJ exist without any unauthorized taping? Probably not. But problems with format changes and 
music availability are not adequate excuses. Mobile DJs have a constant responsibility to see their 
operations are kept within the bounds of propriety, good taste and the law. Cutting legal comers to 
save money denigrates the industry as a whole and I prefer to strive towards professionalism! " 
An excellent letter! We were even rather amused at the part where, by way of an analogy. 
Moffett suggested sending photocopies of Mobile Beat to all DJs in New England! So why did we 
explain in one issue (#4) when you can and can’t make a tape library then totally contradict ourselves 
two issues later? As you might expect, the majority of DJs who receive Mobile Beat operate DJ 
sen/ices in the U.S. We do, however, have a large contingent of readersin Canada. Because of this, 
we will, from lime to time, include an article which is more applicable to DJs on one side ot the border 
than the other. Such was the case with this particular piece. The mistake was that we totally failed 
to make this clearand apologize for any confusion which we may have created. By the way, for those 
of you interested in why Canadian DJs continue to put most or all their music on tape and how they 


do it legally, here's a brief explanation courtesy 
of Gastmeier 

Many more DJs in Canada use cassette 
(in many cases exclusively) due to Ihe fact that 
many recordings are either not available in 
Canada or available only as expensNe imports 
from the U S.. Europe, or elsewhere. Canadian 
Disc Jockeys may legally copy sound record¬ 
ings under license from the Audio-Vidw li¬ 
censing Agency (AVLA), the licensing arm of 
the Canadian Recording Industry Association 
(CRIA). Such licenses have been available to 
Canadian DJs since September 1987 and are 
currently administered through professional DJ 
trade associations such as the Canadian Disc 
Jockey Association (CDJA). 

Unfortunately, a licensing body such as 
the AVLA is not presently possible in the U S 
due to the competition provisions under U S. 
anti-trust laws, which govern all groups repre¬ 
senting a significant share of any market, such 
as the U.S. recording industry. 


More Power To You 

F ET‘1000, FET-1500, FET-2000. Introducing the latest series of professional |K)\^er amplifiers from 
Ashly, featuring more models, with more power, tlian e\Tr before. From mode theaters featuring Ihc 
sonic e.xcellence of Lucasfilm s TiDC'’ sound reproduction systems to outdoor stadium events covering 
well over 80.000 satisfied audio enthusiasts. Ashly amplifiers have dei'elopcd a solid reputation for 
rock steady performance and near-perfect reliability. And now that legendary Aslily power advantage is 
available In e\'en more configurations to meet the needs of any ampllllcation situation, 

.Ashly amplifiers utilize Power MOS-FET Technology to achieve superior overload and square wave 
response, with no ringing or unwanted transients that degrade program material, Ashly amplifiers are 
stable into \iilually any load and deliver full output ci’cn under the most demanding circumslanrcs. 
Unrestrained, uncolored sound reproduction with remarkable accuracy is assured by choosing Ashly for all 
your povw needs. All A.shly amplifiers are now barked by our exclush'c Five Year Wony-Fiee Warranty. 
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Ashly Audio Inc. 100 Ferrwood Ave Rochester. NY 14621 
Toll Free (800) 828-6308 In NYS (716) H4-519t 
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THAN KS 
FORA 
GREAT 
YEAR! 

Hard to believe it, but Mobile Beat 
Magazine is one year old! As you have 
learned from vour o\vn business, the first 
year is routinely the toughest. The reason 
this magazine has sumved is simply due to 
the continued support of the true profes¬ 
sionals of the DJ industry. We would be 
greatly remiss if we didn’t dedicate just a 
few lines of this issue to say THANKS to our 
loyal readers, our respected advertisers and 
particularly to those of you who have taken 
it upon yourself to participate in this project 


Mobile Beat 
A/*E*W*S 



by Robert 

Ljodqulst 


by introducing someone else, possibly even 
a competitor, to this publication, or by \vrit- 
ing, faxing or phoning in your thoughts and 
comments relative to the industry. 

Throughout this first year, your com¬ 


ments have been of paramount importance. 
We have sifted through hundreds of letters, 
notes and phone messages for the fine points 
that will guide our editorial content for the 
next twelve months and beyond. The look of 
Mobile Beat may have changed a bit since 
issue # 1 but the focus is the same; to be your 
source for the idtal “news you can use” and 
helpful information that will keep you on 
top of our rapidly changing industry. 

Special Karaoke Issue coming 
June 1st. 

One thing clear at the recent NAMM 
show in Anaheim, CA, was that Karaoke is 
fast becoming a \iable part of the mobile 
entertainment industry. Mobile Disc Jock¬ 
eys, more than anyone else, stand to benefit 
if it continues to grow. Karaoke equipment 
is becoming more mobile and less expensive 
making it practical for MDJs to add. Dur¬ 
ing the last year in particular, a large 




A MUST 


1. “The flodeo Song” 

Ottam*! Girri Ln and Snonkijkiin 

2 "How's Your Whole... Family?" 

IDoxktt Sttwii ivi EdwiKl with 

Uirilq I Thfl ^soniim 

3. "The Dirty Polka". 

[The OKTy P-nla The Only Piqilti Banc 

4. "Husller’s Lament” 

(Define Fi.i'tyl Unde WsTioa 

5. "Beer Is Good For You" 

|C Eleven Sutton tns Mty 

6. "Here Comes Fatty Claus” 

j,tahrnt T'w Gil'S 

"Ethel Pump” 

Br‘Oidhei. 1 ^ Girty Ik ird Sbowdoivfi 

Wet Dreams" 

[K'9 Aaoatt&l "Cip AdddCa 

The 1-95'Asshole'Song" 

^red Cembel} CenbeV 4 The Sou^ 01 Thi MgmM Bind 

"Blow Me (You Hardly Even Know Me) 

lDoiM4i Stovtns and Bhrard Gfinga Red wih AMtofty 
‘Tei Mwne I The PwionaFK 


7, 

8 . 

9. 

10 , 




* 4 * 


Limited Supplies Available — Order Now 

S14.99 each plus S2.00 shipping and handling. {Money Orders, Visa or MasterCard only). 

D. J. Spoclalist Distribution 

P.O. Sox 133, Framingham, MA 01701 Phone (508) 875-2431 or FAX (508) 875-5973 
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Proving that DJs can 
enjoy a good party as well 
as host one. hundreds of 
DJs from the US and 
Canada gathered in 
Toronto, Ontario the 
weekend of January 25 
&26 for Canada’s 10th 
anniversary 'DJ EXPO’. 
One of the highlights of 
the weekend was the 
post<expo Superbowl 
Party sponsored by Mo¬ 
bile Beat. It was a great 
weekend for Red^ins’ 
fans and DJs. For more 
on Expo'92, see page 60. 


number of MDJs integrated “sing-a-Iong” of 
one t>T)e or another into their DJ services. 
John Roberts of Waldorf, MD (John Robert’s 
Roving Records) has been participating in 
and following the phenomenon for some 
time. John has written for Mobile Beat a 
series of articles on Karaoke which will be 
published in future issues. The first of his 
reports will appear in Mobile Beat’s June/ 
July issue along with profiles of Mobile 
Karaoke MCs and a directorj' of dealers and 
manufacturers. 

ATTENTION: KJs - KMCs ■ Deal- 
ers - Manufacturers! If you’re involved 
with Karaoke either as a performer or in 
supplying hardware or software we’d like to 
hear from you. If you feel your experience 
with Karaoke qualifies you for Mobile Beat’s 
“ProFiles”, fax us a note at 716-385-3637. If 
you are interested in advertising, call 716- 
586-0315. Our fax poll question for this 
issue is: “Do you think Karaoke is a 
COMPLIMENT or COMPETITION for 
the Mobile Disc Jockey?” Send or fax us 
your opinion to 716-385-3637 no later than 
April 21st, 1992. 


0955). For under $100, you get eighteen 
numbered wind up plastic crabs, a 4' by 8' 
racing mat, a Crabkeeper’s (MC) T-shirt, 
w'histle, and 100 balloons. It sets up in 
about 15 seconds and is a great self-pro¬ 
motion. Also available from Growth Mar¬ 
keting for $195 is a“4-in-l Sports Kit”. This 


is actually four different games encompass¬ 
ing football, basketball, and baseball and 
once again, very mobile. Not recommended 
for wedding receptions, but great for re¬ 
unions or less formal get-togethers. 

And for those of you who may lx? relo- 

I 


Pittsburgh DJ Seminar On 

Steel City DJ Supply has announced 
plans to hold a one day DJ seminar and 
equipment fair on Monday, April 20, 1992 
at the Pittsburgh Airport Hilton Hotel. The 
Expo will include seminars on equipment 
purchasing, wedding reception entertain¬ 
ment, sampling and mixing and a presenta¬ 
tion by organizers of the American DJ Asso¬ 
ciation. For more information, call Steel 
City at 800-786-8997 or 412-882-8997. 

Vegas Ideas 

Mobile Beat’s Mike Buonaccorso at¬ 
tended the recent Nightclub and Bar show 
in Las Vegas, and brought back the follow¬ 
ing informational gems: 

For mobile DJs using video, Wolfram 
Video offers a complete line of music videos 
adaptable to multi-purpose event use. From 
big band to the 90’s, they should have what 
you need to add a whole new dimension to 
your show. Located in West Allis, WI, they 
can be reached at 414-546-1379. 

A novel party idea spotted at the show 
was the “Crazy Crab Race” marketed by 
Growth Marketing and Sales (714-457- 
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MAKE DJ'S DANCE 


C'li 


■ 


MIXER 

RACK 


HINGED 
ACCESS DOOR 


FOAM 

BLOCK 


RJRNIAfilE 

COMPARIMENT 




SURFACE MOUNT 
DRAWBOLTS 


BREAK-AWAY 
HINGED UD 


EIA SOLID STEEL 
RACK RAIL 


J.H. SESSIONS 
SURFACE MOUNT 
HANDLE 


GENUINE OZITE 
COVERING 


OTHER DJ CASES INCLUDE: 
TURNTABLE CASES. UGHT AND MIRRORBALL 
CASES, CASSETTE, CD, AND RECORD CASES. 


1 -800-782-3296 
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eating, vacationing, or just interested in 
finding out about the nightlife in cities 
across the US and Canada, check out 
“Hot Spots America”, a new publication 
published by JCO Communications, inc., 
421 N. Rodeo Drive, Beverly Hills, CA 
90210. A great ‘‘yellow pages” of night¬ 
clubs, bars, and even comedy clubs is 
part of this magazine. 

New Source for CD’eals 

/\ardvark Records claim they can 
help DJs ‘Save Big Bucks on Cassettes 
and CDs’ via their new mail order music 
catalog. The publication includes popu¬ 
lar Contemporary, Dance and Country 
titles, as well as, soundtracks and compi¬ 
lations. Prices range from $8.43 to $9.96 
for CDs and $4.79 to $7.05 for cassettes 
(tax and shipping additional), Aardvark 
spokesperson, Tom Dinolfo says a major 
selling point, besides price, is delivery in 
five to seven working days. For more 
information, call 716-663-7387 (5 PM - 
11 PM East Coast Time). 


Numark & Ness stamp new 
products 'MADE IN USA’ 

Last November, Numark Elec¬ 
tronics completed the task of mov¬ 
ing production from Tokyo, Japan to 
Valencia, Califomia. The new 27,000 
square foot plant, located 20 miles 
north of L.A., employs fifty-one 
people. New technology facilitated 
by the move includes the use of this 
quarter-million dollar Wave Solder¬ 
ing Machine w'hich speeds produc¬ 
tion while greatly reducing the pos¬ 
sibility of cold solder connections, 
thus improving reliability. Among 
the first of the USA made products 
to be shipped from the plant were the DM1075 and DM1175 mixers. The first brand- 
new product to roll off the Valencia line will be the DM1475 mixer withl6 second sampler. 
A new CD dual player is also in the works and should be ready for introduction by late 
spring. Benefits from the move, say Numark, include the ability to get more products out 
faster and to improve communications betw'een production and Research and Develop¬ 
ment. Meanwhile, Ness has shifted production of their SHOW^'TRO and Optec lines to 
the US. The lighting company has set up a 5,000 square foot manufacturing facility near 
their main headquarters in Hackensack, NJ, and hired ten new employees. 





St. Patricks' * Valentine's * New Year's * 
Wrestling ” Christmas * Halloween * 
Food Fight * July 4th 
Beach Party * Oil 
Plus dozens of 
others are 
available 
to liven 
up your 
show! 


6t. Patrick "0 Day is 
just one event! 
Think of the others! 


SPECIAL 

OFFER! 

Clip this coupon out and 
it with your proof of purchase of 
Probeam 1 SO plus warranty card to 
METEOR and we will send you a FREE 
SAMPLE of one of our GRAPHICS WHEELS! 

NL,tc l-rid Users only Offer valid from Mar I to May I, 1992. No subs-tilutionsl 


Illustration 
not an actual image 
See your nearest dealer 
for details of available range. 

_ Free wheels not available from Dealerl 

MHS Inc., 8000 Madison Pike, Madison AL 35758 
Tel (205) 461-8000 Fax (205) 461-7708 
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TURN YOUR 


I I 


GIG 


I I 


INTO A 


II 


SPECTACULAR EVENT "! 


DJ.'s who "get the 
message across" are 
always the ones who are 
remembered the next 
time it comes to re¬ 
booking a show - and 
that's important! Don't 
just be one of the crowd - 
make your gig really 
stand out with Meteor 
Projectors and graphic 
wheels. 
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In preparation for Mobile Beat's upcoming 
SPECIAL KARAOKE ISSUE, 

We’d like your comments on this question: 

DO YOU THINK KAltAOKE IS A COMPLIMENT OR 
COMPETITION FOR THE MOBILE DISC JOCKEY? 

FAX YOUR OPINION TO 716-385-3637 
NO LATER THAN APRIL 21ST, 1992. 


Signs say busy summer 

With all the talk of recession and lav oil’s, it wa.s 
refreshing to read the results of’ last issue's Mobile Beat 
Fax Poll. Over ninety percent of those replying said they 
were looking fonvard to a banner year in 1992. Although 
bookings were douTi during December, as many corpora¬ 
tions eliminated or down.sizcd their annual h»)liday par¬ 
ties. the demand for DJ entertainment at wedditigs, 
reunions and other family events i.s apparently on the rise. 

What goes around. 

What’s all the hoopla about Hula Hoops? Lately, the 
phone at One Mobile Tower has been hot witli DJs talking 
al)out a resurgence of the hoops popularity. In ()articular, 
the higquestion is “WHiat’s the best music to use for a Hula 
Hoop conte.st?” (lot atiy suggeslioii.s? Fax u.s at 716-385- 
3637. 
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Items for Mobile Beat News and suggested “FAX POLL” questions should be 
faxed or sent to: Mobile Beat News, P.O. Box 43, East Rochester, NY 14445 
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For more information contact Nikkodo USA, 4600 North 
Santa Anita Avenue, El Monte, CA 91731. 818-350-3131. 


SING-A-LONG 

People have enjoyed singing along with their favorite tunes 
since way before Mitch Miller put the “follow the bouncing ball” 
concept on television during the fifties and sbcties. Now, technol¬ 
ogy has made sing-a-long easier and more fun than ever. A perfect 
example is this new high capacity karaoke CDG (compact disc with 
graphics) auto changer that allows accessing up to 300 CDG sing 
along discs. The BMB/Nikkodo “CD+G Auto Changer" retails for 
under $5,000. Two separate components make up the system; an 
auto commander or song programmer {the CD-IOOM) and the auto 
changer (the CD-IOOA). Song choices are programmed into the 
auto commander and then directed to the auto changer which plays 
the specified track. Nikkodo differentiates itself from other 
manufacturers by selling “add-on” karaoke components which are 
designed to be used with an existing sound system. The company 
has entered the U.S. market with a full line of professional and 
consumer karaoke components including amplifiers, laser and 
compact disc players, key controllers, echo processors, speakers, 
microphones and accessories. 



Pioneer Laser Entertainment has introduced a commercial twin- 
tray Laser Karaoke system, the CLD-V303T, with Digital Signal Pro¬ 
cessing (DSP) and several other exciting features. The new system, 
which can play Laser Karaoke discs, standard Compact Discs and Video 
LaserDiscs, synchronizes play between two trays making it possible to 
provide continuous, non-stop entertainment. An optional remote control 
allows the Karaoke MC to operator the system from anj^vhere in the 
room. DSP improves vocal performance by creating three different sound 
environments: concert hall; nightclub; and outdoor arena. In addition, 
digital echo, vocal effect and howling cut-off, suppress top and low-end 
abeirations in the sound w'ave to keep the music crisp. A background 
video feature (BGV) provides continuous ambience in between perfor¬ 
mances. List price: $2,100. Contact Pioneer Laser Entertainment, 
Inc. 2265 East 220th Street, Long Beach, CA 90810 or Pioneer 
Electronics of Canada, 505 Cochran Drive, Markham, Ontario 
L3R 8E3. 
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DJ's, HERE'S A HEAVYWEIGHT AMP WITHOUT THE WEIGHT 


1,000 WAnS, 13 POUNDS 


MODEL 800-SR-4 offers 400 Watts/CH into 4 ohm 
speakers with 100 wotts/CH headroom, 275 watts/ 
CH Into 8 ohm speakers, only 7.5" deep. High 
of 90% mokes this amp light with no 


efficiency 
noisy fans. 



AFFORDABLE, RELIABLE, HIGH QUALITY DIGITAL POWER FROM: 

ELECTRO FORCE CORP., 727 OAKSTONE WAY, ANAHEIM, CA 92806 (714) 774-3666 


Sub Swallows Satellite 

This new three-way speaker system from Peavey consists of a bass module Jind a 
compact satellite speaker. According to Peavey, the bass Iwx puts out an impressive amount 
of low end while the two-way satellite projects over the crowd. When the patented system 
is being transported or stored, the satellites fit snugly into the ^’e^t cavity of the bass module. 
The 5/8" mounting stand is supplied. A built-in, two-piece passi\'e, three-way cros-sovn* 


Two Consoles, with Everything,To Go 

At EXPO ‘92 in Toronto, two Canadian companies unveiled combination equip¬ 
ment cases / consoles that professionalize your look while reducing the time and strain 
of setting up and tearing down. 

The console below features a center mounted mixer/amp. A mic stand and work 

light are positioned to the 
right and led of the conti'ols 
along with a mic storage 
bin. Two hybrid CD player/ 
cassette decks a re fitted into 
pigeon holes above and be¬ 
hind the control panel. 
Simply set the unit on a 
table, plug in the speakers 
and power up. For infor¬ 
mation contact All Reli¬ 
able DJ center, 955 Wil¬ 
son Avenue, Unit #8, 
Downsview, Ontario 
M3K2A8. 416-635-7232. 



The unit at right is similar in concept 
but different in execution, instead of a 
side-by-side aiTangement, this console al¬ 
lows stacking of three or more music 
sources. CD players and/or cassette decks 
and mixer mount to standard 19" rack 
rails. A good design for use \rith dual 
drawer CD players. A cover protects the 
entire unit when in transit and storage. 
For information contact Pro Sound 
Shop, 5 Glen Cameron Rd. Thornhill, 
Ontario L3T 3G8. 416-7314121. 



cliiinnch iht' foil range iiqml to tia- lia-'-s 
module and la the satellite where it is fur¬ 


ther directed to the mid-bass speaker and 
cunstant directivity horn, The power han¬ 
dling captihility is 2011 watts continuous at 


four ohms The enclosures ai e compact and 
weigh a[>i>m\imately tlfly [louiuLs together. 
The ba.ss module measures 17 1/8" by 17 1 

■fc' 

8" with a depth of 20 n'M'. Price is $399 [km' 


system. For more information contact 
Peavey Electronics, P.O. Box 2898, 
Meridiim, MS 39302-2898. 








































Fun Family Four 

Wlien synchronized beams of color start whipping, twisting, spinning and spiralling 
across the dancefloor, it may be the work of SHOW*PRO’s new “Fun Family^. At the 
head of the family, at S855, is ‘Pizazz’ 

(top photo) which is actually three 
effects in one. Effect #1, code name 
‘Mars’ creates sixteen multicolored 
beams which criss-cross to the beat. 

The second effect, called ‘Aries’, pro¬ 
duces eight beams which dance up and 
down to the music. The final effect, 

‘Aurora’, is eight flat beams dancing in 
a dramatic criss-cross. ‘Pizazz’ comes 
with a hand held controller which al¬ 
lows switching effects manually or in 
intervals of from one second to one 
minute automatically. 

Other members of the “Fun 
Family” are similar in exterior design 
(lower photo) but quite different in the 
eflects they create. ‘Hip Hop’ ($639) 
util izes eighteen dichroic lenses to 
project a dazzling light show with 
beams changing color as they sweep 
from floor to ceiling. Tempo’ ($621) 
creates a cluster of vibrantlj' colored 
beams that scan up and down while 
twisting side to side. ‘Jubilee’ ($567) 
sprays colored beams that spiral to the 
beat of the music. 

For audio, each member of the 
SHOW^PRO Fun Familv has a built- 
in mic or accepts 1/4’’, All units are fan 
cooled. For information, contact SHOW*PRO, 111 South State Street, Hacken¬ 
sack, NJ. 201-646-9522. 



ADVERTISE 
In Mobile Beat's 
SHOWCASE 
716-586-0315 



The new Rhythm- 
lite''^ from Peavey Light¬ 
ing Solutions is a micro¬ 
processor-based DJ light¬ 
ing system. 'Ole spot bank 
has four .swivel lamphold¬ 
ers using R-40 /150 watt / 
colored lamps. A self-con¬ 
tained controller creates 
sixteen chase patterns that 
change to the beat. Audio 
is supplied via built-in mi¬ 
crophone and line level in¬ 
put. The unit is portable, 
weighing just about 15 
pounds and can be set-up 
in just 60 seconds. It can 
be mounted to a tripod or 
set up on a table top. 
Multiple Rhythmlites™ 
can be daisy-chained from 
a common controller. For 
more information, con¬ 
tact Peavey Electronics 
Corp., 71 lA Street, Me¬ 
ridian, MS 39302. 601- 
483-5365. 
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The ROBOZAP MSR 1200 is an intelligent 
lighting effect with a MSR 1200W lamp light source 
behind an asymmetrically mounted revolving mir¬ 
ror. It features two wheels with nine colors each and 
two w'heels of ninegobos plus color mixing and a fast 
shutter for strobe effects. It can be used with sound 
activation or in combination with the eight channel 
2208 Martin Controller or the thirty-two channel 
2032 Martin Controller. A remote on/off switch is 
included. Weight 901bs. For information con¬ 
tact: Martin Tracoman Inc., 2533 N.W. 74th 
Avenue, Miami, FL 33122. 305-591-5991 
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Sweet 16 and stutters! 

In response to increasing demand for high-quality, affordable sampling mixers. 
Numark Electronics 
has released the 
DM1475 with built- 
in 16 second sam¬ 
pler. With four in¬ 
put channels, the 
DM 1475 can accom¬ 
modate three turn¬ 
tables, five stereo line 
sources, and two mi¬ 
crophones. An over¬ 
sized push-button provi 
lightning-quick triggering of the sampler’s write and 

playback functions. The samplei' also allows the operator to swtch fi'om the single 
play (stutter) mode to the repeat (loop» mode without dropping a beat. The repeat 
mode makes it possible for a DJ to grab four bars of music and seemingly repeat 
forever. The fi'ont panel features a dual six-band graphic equalizer for custom sound 
tailoring and a 12-volt socket for a gooseneck lamp. List price $750. Made in USA. For 
additional information contact Numark Electronics, 503 Newfield Avenue, 
Raritan Center, Edison, NJ 08837. 908-225-3222 
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REUSABLE CORD-TIES 





• Over 20 Standard Designs 

• 18 Colors Available 

• Custom Printing 

• Can Build To Your Specs! 


iQi n Bandsley. Sl AssQCia te&Jac, 

638 Walnut Ridge Drive (314) 256-7899 

MancOeslef, MO 63021 FAX (314) 527-5713 



Mod Squad 

The RAMSA 500-Series’ compact, 
high performance modular components 
are designed for entertainment appli¬ 
cations that require high sound levels 
and audiophile quality. Complete 
speaker systems are assembled using 
WS-A500 mid-high frequency modules 
and WS-A550 low frequency modules. 
Combine the RAMSA WS-SP2A to 
create a powerful full-range sound sys¬ 
tem of high output capability. For 
more information contact Pana- 
sonic-Ramsa, One Panasonic Way, 
Secaucus, NJ 07094. 201-348-7000 
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Rack ’n Roll 


RACKING SYSTEM 


TM 


# Expandable 
t Collapsible 
t Multi-Use 
Ultra-Strong 



r k' 


For: 


AUDIO / VIDEO / MIDI 


COMPUTER / FILM / MILITARY 


LIST PRICE : $99.95 MADE IN THE USA 

DEALER INQUIRIES WELCOME 



Soun£)esignerStudio 


424 West 'l.'jlli Struet, New Y'lrk, NY 10036 
212-757-5679 FAX; 212-265-1250 


Mobile Seat 


19 
















































SHOOT! 

The AERO STAGE MORTAR is a floor-mounted device capable of firing confetti 
and streamers up to twenty feet in the air. It will also shoot feathers, water, and just 
about anything. It uses a disposable C02 cartridge and comes with an air hose 
enabling you to trigger a launch from up to 25' away. Each unit comes with complete 



directions and a starter kit of confetti, streamers and C02 cartridges. For more 
information contact Theatre Effects, Inc., 642 Frederick Street, Hagers¬ 
town, MD 21740.301-791-7646 


Send press releases, photos and information on 

YOUR new PRODUCTS, SERVICES AND TECHNOLOGIES TO: 

What^s New, do Mobhm Beat Magazine, P . O . Box 
43, East Rochester, NY 14445, (FAXr716-385- 
3637), Photographs should be sent by first class 
mail or overnight courier service only. Unless 
requested, materials will not be returned. 



Rack and go.. 
anywhere! 

Ofiered as 19 ” rack mountable, or 
free-standing systems, bcyerdynamic’s 
DS170H (handheld) and DS170P 
(pocket) systems represent a step for¬ 
ward in cost effective, high-quality 
wireless mics. The rear panel of the 
receiver includes output jacks for XLR 
and 1/4" phone plugs with adjustable 
gain and mute sensitivity control. Dual 
chassis mounted antennas are stan¬ 
dard. For more information contact 
beyerdynamic, 56 Central Avenue, 
Farmingdale,NY 11735.ol6-293-3200 



THE NEW MOBILE 1 IS A VERSATILE 4 CHANNEL CHASER THAT CAN BE TREE OR 
CONSOLE MOUNTED. IT IS MADE ENTIRELY IN THE USA AND IS WARRANTED FOR 
ONE YEAR OR 20,000 MILES. 

Features include: 

♦ 16 Pallems 

♦ Indiviiiually fused grounded outlels 

♦ Inductive capable with no modification 

♦ ALL-ON feature 

♦ Rope Connector 

♦ ,‘\lsci available with 3 channel patterns 

♦ 600 waits per channel 


Call your local dealer for a price 
you won’t believe! 

TPR ENTERPRISES, LTD 

644 Fayette Avenue, Mamaroneck, NY 10543 
914-698-1141 Fax: 914-698-9419 







































Plug in this box at 


your next party 


The fog it creates 


will enhance your 


whole performance. 


Turn on your spotlights and 
what do you see? Just spots of 
IlghtI But turn on the new 
Rosco Model 1000 Fog Machine 
and, with those same spots, 
you've created an exciting 
atmosphere that adds 
enjoyment to the entire 
dancing experience. 

An effect that's right in 
tune with the mobile 
DJ's show. 


The Model 1000 Is Rosco's 
most economical fog machine, 
designed specifically for the 
mobile DJ industry. 


Live entertainment 



Nightclubs and discos 










Made to be lightweight and 
reliable. Its hassle-free ease of 
operation and maintenance 
makes It a perfect accessory 
for busy DJs. It provides a 
continuous production of dry 
fog, from a 6 foot remote 
control, and houses a standard 
liter size fog fluid bottle. 

Rosco fog fluids have been 
used In the entertainment 
Industry for years. In fact, 

Rosco received an Academy 
Award for the development of 
its fog fluid. Rosco fluids are 
available In a variety of sizes, 
pleasant scents and densities. 

The Model 1000 has a limited 
full year warranty and, like the 
popular Model 1500, used In 
clubs throughout the world, 
carries the Rosco reputation 
for reliability. 


If your audience Is simply 
seeing spots before their 
eyes... you should check out 
the Rosco Model 1000 Fog 
Machine. Simply call Rosco or 
your Rosco dealer for a clear 
idea on how a little fog can 
enhance your next performance, 


UMdlng receptions 




V 


Colored fog created 
using Rosco color filters. 
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1135 N Hightand Ave., Hollywood, CA 90038, (213) 462-2233, (8CI0i ROSCO LA, FAX; |213| 462-3338 
1271 OeniKMi Sc tfA. Warkhain, Ontario, Canada 130485. |4I6| 475-1400, FAX (416) 475 3351 
Also in London, Madrid, Lisbon, Sio Paulo and Sydney 


















Last Spring, Mobile Beat conducted a side-by-side com¬ 
parison of what was then the slate-of-the art in professional DJ 
CD players: the Numark CD 6020 and the 4000F from Denon, 
We came away from that experiment a bit disappointed in that 
no clear cut “winner” was determined. In retrospect, it appears 
that we may have missed an impoitant point. A CD player 
designed and built amund the needs of DJs is nothing short of 
revolutionaiy. Tliis is not a rehash of a concept from the sixties, 
these units are unlike anything that has come before and each 
company that advances the design should be applauded. In this 
age of “cookie-cutter" technology, the day wdll come when these 
CD players, like so many of today’s consumer goods, w'ill become 
less and less I'evolutionary and more evolutionai'y. So let’s enjoy 
tins developmental stage while it lasts. 

Shortly aftei' the Mobile Beat “Duel of Duals" (issue #2 
June/Juiy 19911, Numark and Denon went to work on a new 
generation of Dual CD players. Numark’s player, dubbed the 
CD5050, will be built at the company’s new plant in California 
and is due by late spi’ing. Denon is ready now and there is a new 
player, unique unto itself, entering the arena. It’s the STAN- 
TON-Vestax CD-22 Twin Plaver with several new ideas in 
design and function. So let the games begin! 


DENON DN-2000F 
An excellent follow up to 
the DN-4000F. 

The DN-2000F is proof positive that Denon 
is carving out a niche for itself in the professional 
DJ market. Unlike its predecessor the DN-4000F, 
the DN-2000F offers a number of major refine¬ 
ments, including a 19" rack mount control unit 
with dual transport controls. The DN-2000F 
boiTOw's some of its styling from Numark’s CD6020 
and CD5020 but that is where the similarity 
ends. Instant music play, rubber-topped control 
keys, cue button and highly responsive pitch 
controls are just a few of the features that will 
distinguish the DN-2000F as the DJ’s CD Player. 

A quick eyeball. 

The DN-2000F consists of two 19'' rack 
mountable units, both measuring 3-L‘'2'' in height. 
Layout of the control unit is veiw clean and 
uncluttered—your hand will not get lost search¬ 
ing for buttons and controls. The Play/Pause and 
Cue buttons are finished in dazzling florescent 
green and red, respectively, for easy identification. 

One feature that will be an immediate hit 
with DJs it the rubber-topped push buttons, The 
short travel and floating action of each button 
eliminated the need for marksman aim and “bang 
on” hits to trigger control functions and provided 
a sure, confident feel. 

The DN-2000Fs twin set of transport func¬ 
tions included a sliding pitch control with defeat 
button, and Pitch Bend buttons, track 
selection and search controls, display mode and 
transport open/'close buttons. The back-lighted 
liquid crj'stal display offered excellent readabil¬ 
ity, even in the total absence of light. The real* 
panel of the control unit featured a miniature 8- 
pin jack similar to the joystick connector found on 
many personal computers. 

Moving on to the transport unit, w'e find two 
front-loading CD trays with open/close buttons 
and a power switch housed in a compact rack 
mountable unit measuring just 3-1/2" in height. 
The rear panel featured a dual set of RCA stereo 
jacks and 8-pin jack for connecting the control 
unit. As for styling and cosmetics, both units 
sport clean lines and attractive textured front 
panels. 
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Up and running. 

The slim profile of the DN-2000F makes 
installation in an existing mobile console and 
equipment rack a snap. The transport units 
compact size may prompt some DtJs to modify 
their consoles to accept both units. This 
would greatly simplify system setup and 
break down. The supplied four foot connec¬ 
tion cable may prove too short for most ap¬ 
plications where the transport unit is 
mounted in a separate equipment rack away 
from the control unit. A longer cable option 
is available from Denon for equipment rack 
installation. 

Rubber-topped push buttons on the con¬ 
trol unit offered a more tactile response. 

Your fingertips don’t slide or bounce offcontrol 
buttons enabling you to mix more confidently and accurately at 
blinding speeds. The large Play/Pause and Cue buttons also 
made easy targets for your index finger. 

Loading a CD into the DN-2000F is uneventful and 
straightforward. For added loading ease and time-saving conve¬ 
nience, a duplicate set of open/close buttons are also featured on 
the control unit. (This feature should be standard on all dual 
transport CD players as it enables you to load CDs without 
focusing your attention away from your mixing controls.) 

Track selection on each transport is accomplished with two 
push buttons which provide fonvard and reverse scroll functions. 
Direct track access via an alphanumeric key panel, like the one 
featured on the StantonA^estax CD-22, is the more preferred 
approach. Program search functions were accomplished with 
the aid of fast fonvard and reverse push buttons. N^'Tien pressed 
briefly, the.se button.s search forward or reverse a few fi'anie.s at 
a time. Holding down either button, switches the transport into 
a high speed search mode. 




The DN-2(K)bF's Cue feature priivide.s the same (iinctimi 
offered on the DN-IOOOF. With it you can <iuickly ski)) to a 
designated spot on the disc, enabling ymi to txqx'al a seU'cted 
portion of music at the push of a button. In addition, the DN- 
20(K)F gives you the option of playing a single track .seiectitin, or 
the entire disc. 

Beat mixing with the DM-2000F is accomplished with the aid 
of sliding pitch controls and Pitch Bend buttons. Tlie pitch 
contrels on the DN-2000F are the most responsive that I have 
ever seen on any CD player or turntable. To litdp synchronize twii 
pitch-matched CDs on a common beat, the nN-20tH)F’.s Pilch 
Bend feature enables you to momenlarily speed up or slow a disc 
until the discs are on beat. Releasing the coni rol returns tlie disc 
back to the original matched pitch. 

Road test results. 

The I)N-2000F is a solid road peifnrmer. The unit’s con ipact 
size make it ideal for mobile use. Unlike its [iredecessor, tlie DN- 

2000F fcaturcsautoinaticall y locking trans|)orts, 
eliminating the net'd for locking screws. The 
LCD display was a joy to ii.se. The elafise/ 
remaining time counter, with its hundreths-of- 
a-second readout, allowed me to cue up di.scs 
with hair-splitting accuracy. My only complaint 
with the display is that Remaining Time .should 
be the default readout mode insU’ad of Elap.se 
Time. 

Anyone who has ever balked at spinning 
CDs needs to check out the I lN-20tJ0F. .Mixing 
action is very similar to spinning vinyl and you 
become immediately attached to the touch and 
feel oflhe controls. Priced at $ 1,250, it i&certainly 
an excellent buy for anyone looking to make the 
move fnini vinyl to CD. 

For additional information contact: 
Denon America, Inc. 222 New Road, Par- 
sippany, NJ 07054 * (201)57.5-7810 4 



Ma 


T 23 

























































( 


STANTON/VESTAX 
CD-22 - High marks for 
innovative design. 

The CD-22 is a versatile unit with 
features and functions that make it ideal for 
home and professional use. Like the DN- 
2000K, the CD-22 borrows some of its looks 
and functions from Num ark’s dual trans¬ 
port CD players. The CD-22 makes a sharp 
departure from the Numark mold with in¬ 
stant music play, programmable disc play 
with nine-file memory, transport job dial 
and direct access track selection. It won’t be 
long before the CD-22 gives new meaning to 
the word “party machine.” 

At a glance. 

The CD-22 is a 19" rack mountable 
system with the control unit measuring 3-1/ 
2" high and the transport unit measuring 4- 
3/8" in height. Layout of the control unit’s 


front panel is clean and simple. Placement 
of controls followed a logical format and 
promoted ease of use. The transport unit 
featured an obtrusive looking red thunder¬ 
bolt on the front panel. I was reassured by 
the folks at Stanton that the final unit will 
have a face lift. 

The center portion of the control unit 
featured two rows of push buttons for direct 
track access and disc play progi’amming. 
The top row of buttons enable you to select 
the transport and desired music track num¬ 
ber for playback. When used in conjunction 
with the bottom row of buttons, you can 
store up to 10 selections for programmed 
playback. The CD-22 also allows you to 
store a programmed selection into a memoiy^ 
file for later retrieval. You can assign up to 
nine files for a total of 90 selections (10 
selections x 9 files). 

The CD-22’s control unit offers a num¬ 
ber of innovative solutions for disc cueing 
and pitch control. One feature, the job dial, 
provides fine cueing of words, drum beats 
and selected tracks of music with fingertip 


ease. For high speed searches, the CD-22’s 
job control features a scan dial with vari¬ 
able scanning speeds. Rotating the dial to 
the far right provides forward scanning at 
16 times the normal playing speed. Rotat¬ 
ing the dial to the far left reverses the 
process. A slight rotation of the dial to the 
right or left provides foward or reverse 
scanning at twice the normal playing speed. 

Out of the box. 

Setting up the CD-22 was a no-brainer. 
It came complete with both control and 
stereo audiocables. The control unit mounts 
comfortably in \irtually any mobile console, 
the transport unit can be mounted in a 
standard 19” equipment rack. An optional 
25 ft. control cable is also available from 
StantonA^estax for pennanent installations. 

Programming track selections into 
memory is as simple as operating a micro- 
wave oven. During playback, the unit cues 
up both transports so that there is always a 
CD in the standby mode. This resulted in a 
very smooth and brief transition between 
selections. This feature is excellent for 
those times when you want to get on the 
dance floor and interact with the crowd. 

Manual mixing with the CD-22 simple 
and easy. The unit’s direct track access 
feature made cuing up CDs a snap. Cuing 
up a track selection was a simple matter of 
punching in the transport letter and the 
number of the track selection. Cuing up a 
specific portion of music was accomplished 
with the job and scan dials. Pressing the 
monitor button enabled you to hear disc 
output while cueing. With the monitor 
action during normal disc play, I was able to 
simulate a number of “scratch” and “stut¬ 
ter” effects using the job dial. Creative jocks 
will no doubt find dozens of innovative uses 
for this feature. 

Personal comments. 

The CD-22 is a fun machine to operate 
and is a must if you want to spend some time 
on the dance floor. Pitching up tw'o discs 
took a little practice but is no more difficult 
than working with vinyl. Direct track ac¬ 
cess is a real plus, especially w'hen you’re 
flying by the seat of your pants. 

The unit’s separate Start and Pause 
buttons were very responsive but w'ere a 


UNEQUALLED PORTABILITY! 


Meta-Lite® System 8500 Mobile Light Trees 

Ulfra-Mobtie Lighting Pack&d with The Hottest Effects 


Make less trips to the cai* 
when setting up your gear 



Use the ACE-l Audio 
Controlled Effects unit to 
sync up to 10 of CMC’s 
lighting effects 

Run your own high 
energy light show, with 
hundi’eds of patterns, £eu* 
more entertaining tlian 
lifting systems using 
simple Glia.se controllers! 

Seeing is believing! 
Oi*der oui’ video for 
$12.95, refiindable with 
your piux;hase of an 
S-$500 lighting sj'stem. 

Cantek Metatron Corp. 

19 West Water Street 
Canonsburg, PA 15317 
Phone (412) 745-6760 
Fax (412) 745-6062 
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little too small to gain mass appeal. A 
smarter move would be one large Play/ 
Pause button. Mobile jocks looking to 
“scratch" mix CDs might feel a little uneasy 
with dual button arrangement. On the 
other hand, only a small percentage of the 
DJ universe “scratch” mix so that the large 
majority of DJs who spin at weddings and 
other social events will want to take advan¬ 
tage of the unit’s programmable play func¬ 
tions. 

Priced at $1,325, the CD-22 is an excel¬ 
lent step up from the current ofiering of 
programmable play dual transport CD 
players and will no doubt set new perfor¬ 
mance and design standards for the next 
generation of CD players in the years to 
come. 

For additional information, con¬ 
tact: Stanton/Vestax Electronics, 101 
Sunnyside Boulevard, Plainview, NY 
11803 • (516)249-0235 ,jv 
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A TOTAL LIGHTSHOW IN A CASE 
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MOVEMENT; 

4 Motorized Sound Activated Mirrors 

COLORS; 

4 Dichrolc Filters (Interchangeable) 

PATTERNS; 

4 Gobos (Interchangeable) 

LAMPS: 

4 250W/I20V (ENH) HALOGEN 


IF YOU WERE IN R&D.. 

If you could design nnd build the ultimate 
Dual CD player, what w’ould you come up 
with? What features would you add or delete? 
What would the price be (be realistic). Jot 
down vour ideas and send a letter or fax to 
"Mobile Beat R&D"! 


4 Channel Chaser with 16 preset programs each 32 steps (512 
steps total) with music sync, auto/manual manipulation, full on, standby, 
speed and music sensitivity control. Can be locally or remotely controlled. 

COMMENTS; Self contained unit designed for floor, wall or ceiling 
mounting; Installed in minutes; Extremely compact, portable; Highly 
automated; Weighs only 28 lbs.; Highly affordable; MADE IN USA. 


SHOWiVPRO III so. STATE STREET. HACKENSACK, NJ 

TEL: (201) 646-9522 • FAX; (201) 646-1922 

IN CANADA: AUOIONOVA (514) 631-5787 
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by R . A . Lindquist 


Now that you've reaij about all the nifty 
things these two CD players are capable of 
you’ve got to be asking, “How do they work 
at a gig?’’. 

Denon DN-2000F - There has been a 
Denon DN-2000F setting next to my work 
station for a week, and I couldn't resist the 
opportunity to take it out for a spin. What I 
found in real world application was that this 
player is nothing short of pure pleasure to 
work with. Ifs simple, fast, and allows the 
utmost in creativity. The ‘pitch’ and 'pitch 
bend' controls make beat-mixxing easier 
than it was with vinyl. The digital read-outs 
are bright enough to be legible from eight to 
ten feet away and allow you to select elapse 
time or time remaining. A digital frame 
counter, which counts from 00 to 74 each 
second, allows the operator to cue with 
precision never before imaginable. For ex¬ 
ample, I have always loved pulling a few 
choice lines off the “(3ood Morning Vietnam" 
soundtrack and injecting them into the mix at 
appropriate times. One of my favorites is 


“This is not a test, this is Rock N' Rolf which 
is found about five seconds into the first 
track. Previously, the best method to extract 
this quip was to sample it or put it on tape 
and then jockey the tape back and forth to 
find the perfect start point. With a digital 
frame counter, all you do is load the CD, 
select track #1, scan fonward to 4 seconds 
and 52 frames and push the big red cue 
button. When the appropriate time comes, 
punch the big green starl/pause button. 
Punch it again and the player will automati¬ 
cally re-cue it to the start point. If you want 
to try it out with something more current, slip 
in Michael Jackson’s Dangerous. Select 
track #8, scan to 59 seconds and 33 frames 
and push the cue button. Slam the big green 
button and instantaneously you’ll hear the 
first note of ‘Black or White’. You don’t have 
to play the screaming guitar lead-in or more 
importantly, McCauley Caulkin telling 
George Wendt to “Eat This”, unless, of 
course, you want to. 

Stanton-Vestax CD-22 • Stanton has 
definitely made the right move. CDs are the 
best thing that has ever happened to the 


MDJ business and this player advances 
the movement. First impression may be 
that this machine looks a little difficult to 
master, its looks are deceiving, it is just as 
simple as the Denon. Although it does not 
have digital frame counter, its real time 
counters are nearly as precise. Cueing is 
instantaneous and one really nice feature 
is the ability to jump from one cut to the next 
as fast as you can work the buttons! Here’s 
what I mean. Say you accidentally cue and 
start track five but really wanted track nine. 
Simply go to the row of track select buttons, 
press “9" and hit the start button. With 
virtually no dead air, the unit will jump to 
tracks! This can be a real life saver. This 
player also allows you to program an entire 
hour or more of background music. Simply 
load your two favorite background music 
CDs and it will play any cuts you select in 
whatever order you select them! As far as 
mixxing, it’s quite capable of doing any¬ 
thing you want it to do. 1 know it sounds like 
a cop-out, but the truth is, I can't decide on 
which of these units I like better. jv 

•T 
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Releases, 

Remakes 

& 

Reissues 

Several new DJ-friendly compila¬ 
tions, covering virtually all styles of 
music, have come to our attention over 
the last two months. 

DJs who do frequent Jewish 
Weddings and Bar/Bat Mitzvahs will 
appreciate ‘THE COMPLETE JEWISH 
PARTY CD’’. This collection was 
produced by Bobby Morganstein 
Productions of Huntington Valley, PA. 

A Mobile himself, Bobby has been 
performing at Jewish affairs for over a 
decade. Frustrated with not being able 
to find the appropriate music that was 
' being requested for these gatherings, 
he hired the most talented orchestra 
leader in his area to record the music 
for this CD. THE COMPLETE JEWISH 
PARTY CD" includes three different 
Hora medleys with different time 
lengths, a rendition of “Happy Bar/Bat 
Mitzvah", nine of the most popular 
Jewish Party songs, two Israeli dances 
and for weddings. Processional and 


Recessional marches plus Crowing 
Ceremony music. To order a copy, 
send $17 plus $3 shipping to Bobby 
Morganstein Productions, 3736 
Wheatsheaf Rd., Huntington Valley, 
PA, 19006 or call (215) 947-6935. 

At the (far) other end of the 
spectrum is the “Copulation Compila¬ 
tion". This collection of ten “songs to 
get you thrown out of most banquet 
halls" features such X-Rated classics 
as The Rodeo Song" by Garry Lee 
and the Showdown, The Dirty Polka" 
by the Dirty Polka Band and the 
infamous “The 1-95 ‘Asshole’ Song” by 
August Campbell and the Spur of the 
Moment Band. Regretfully, Jimmy 
Buffet’s "Why Don’t We Get Drunk.." 
is not included. Still it’s a great 
collection and handy to have for those 
nights with the “Beer and Burger" 
crowd. It’s also a shoo-in for a 
coveted top position on “Dr, Shock 
Jock’s All time Top Eleven". “Copula¬ 
tion Compilation” is available for a 
limited time for $14.99 plus $2 
shipping from D.J. Specialist Distribu¬ 
tion, P.O. Box 193, Framingham, MA, 
01701 (508) 875-2431. 

I n the last issue of Mobile Beat, 
DJs Jeff Greene and Bobby ‘K’ 
Kramarik explained, step-by-step, how 
to teach the popular party dance ‘The 
Electric Slide" to your guests. Now, 

DJ Bernie Howard is distributing the 
fourth CD in the series entitled “All 
The Original Hits" featuring, you 


guessed it, Marcia Griffiths’ version of 
“The Electric Slide". Other prime cuts 
include “Strokin'" by Clarence Carter, 
Bobby Darin’s immortal "Mack The 
Knife", "Birthday" and "I Saw Her, 
Standing There" from the Beatles, 
dance classic “Da Butf', “What I Like 
About You” from the Romantics and 
several other surprises such as Garth 
Brooks “I’ve Got Friends In Low 
Places". Price is $35 plus $3.50 
shipping. Order from DJ Bernie 
Howard, 4949 Dempster Street, Suite 
201, Skokie, IL 60077 or call (708) 
674-7760. 

Here’s a couple of hot tips for 
mobiles in Canada and US DJs close 
enough to the border to get to a 
Canadian record store. BMG Music 
Canada has released “Disco Classics", 
the first in a series of retrospective LPs. 
Tracks include Vicki Sue Robinson’s 
Turn The Beat Around” remixed by 
Canadian DJ Vince Degiorgio. Other 
tracks are The Hustle” by Van McCoy, 
“Rock The Boat" from the Hues 
Corporation, The Village People’s 
“YMCA”, and “Disco Inferno" from the 
Trammps. All in all, “Disco Classics" is 
sixteen of the best of Disco, which, as 
impossible as it seems, is undergoing a 
resurgence. BMG has also released 
"Club Cutz” featuring straight ahead 
dance and pop dance favorites. 

Another Canadian compilation of note is 
"Awesome Hits" from the PolyGram 
subsidiary, PolyTel. “Awesome Hits" 
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includes the such recent re-currents as “Good Vibrations” by 
Mark Mark, “OPP" from Naughty by Nature, P.M Dawn’s “Set 
Adrift On Memory Bliss", “Lies" by EMF. "Motownphilly" from 
Boyz to Men and nine others. 

Rhino Records has been busy compiling and producing 
several new sets of interest to MDJs. “Rock N' Roll Wedding 
Songs" (volumes one and two) contain a total of twenty-eight 
musical gems To Make Your Wedding Day a piece of Cake’. 
Highlights include the original versions of “Chapel of Love", 
“Hey Paula”, "If You Wanna Be Happy”, “With This Ring", 
“Wouldn’t It Be Nice" and “Wedding Bell Blues"... you get 
the idea. All in all, a excellent set. Particularly impressive 
was Rhino’s decision to include Harry Nilsson crooning “For 
Me and My Gal” from his LP “A Touch of Schmillson in The 
Night". Particularly disappointing was the decision to include 
the Captain and Tennille’s version of The Wedding Song". 

It’s not a bad cut, we just would have rather had Paul 
Stookey’s version. 

Also new on Rhino is the “Billboard Top Dance Hits" 
series, a five volume set (1976 through 1980) which includes 
such Disco classics as “YMCA", “Celebration", “You Should 
Be Dancing”, “Last Dance", “Ring My Bell", “Funkytown" and 
many others, all original versions by original artists. For 
something a bit more current, check out Rhino’s new four 
volume collection entitled “Street Jams". Highlighting the 48 
song set are: Herbie Hancock’s "Rockit", “The Breaks" from 
Curtis Blow, “Jam On If by Newcleus and “Let The Music 
Play” by Shannon. Last but not least is the Rhino collection 
“Rebel Rouser". At first, you might be templed to toss this 
into the category of ‘handy but not essential DJ CDs’. Then 
again, in some parts of the country requests for Marshall 
Tucker’s “Heard It In A Love Song” or “Free Bird" from Lynard 
Skynard are frequent. A must if you spin in bars. 

Re-mix collectors take note! There’s a new remix club 
you may wish to contact. “X-Mix" calls itself America’s 
newest, most exciting and most innovative remix service, X- 
Mix plans to issue one record (vinyl) per month featuring the 
work of some of the country’s best remixers. The flipside of 
each issue will contain a “Flashback Mix” featuring a 90’s 
remix of a rare dance floor classic. The service also offers 
DJ equipment and supplies such as a battery powered "Beat 
Counter" device which helps DJs determine the BPM simply 
by tapping along. Every issue will also contain ten hard to 
find samples. For more information, call (617) 561 -XMIX, 

Fax (617) 567-4886, or write X-Mix, P.O. Box 410342, E. 
Cambridge, MA 02141-0004. ^ 


TOP 100 BOOK 

A “must have" reference book for disc jockeys! ROCK 100 ranks the Top 
100 Single Records for each year from 1956 through 1990. This handy 
100 page paperback book lists the Title, Artist, Label, and various chart 
data from B/7/boandmagazineforsome3500songs. Sendcheckormoney 
order for $8.25 to Chartmaslers, P.O. Box 1264, CoMngton, LA 70433. 
Canadian orders add 10%, Louisiana residents add appropriate sales tax. 



MB Top Traxx is compiled through various source, including 
requests as reported by Mobile Beat readers. Olher consiterations tftclydi. 
airplay and sales performance according to BiJfboard and other publQaiqfii, T@ 
report the top requests in your area, lax a list of THE TEN NEW SOM@§ ydur 
audiences are requesting to Mobile Beat during the week ol 420 - 424 1^ 
Number: (716) 305-3637. 
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REMIX REPORT 

by ‘DJ Joe' Ragona 

highlighting the best from independent remix services 

Hello again fellow Mobile Beaters, I've got remixes, remixes and 
yet more remixes to review. Continue reading and I guarantee you will 
have trouble balancing your checkbook next month. 

Just off the presses from Hot Tracks is issue HT10*7. The first 
with a remix of M J’s “Black or White" to hit the streets. They used the 
original CD track to edit the remix (before the C&C 12" mix was 
released) and did not add multi-edits to defeat the song’s structure. 
They eliminated the inconsistent rock sections and inserted a few 
samples of Martin Luther King to help carry the message of the song. 
As a completely Top 40 programmable song, this is a breeze to mix 
with. 

Adeva’s "It Should’ve Been Me” is a track that many DJs have 
been after. A restructure of the song was created to make a smooth 
transition between the U.S. and U.K. versions. Great!! However, 
(here’s the bad part) the first break goes into a 32 beat breakdown and 
then offers us the low-end guitar riff with Adeva talking over it. Being 
a theatrical mixer, I think the breakdown should have been extended 
to at least 64 beats. CLEAN BEATS. If you want to ride the mix out. 
you have to be aware of the KEY structure in both songs. The guitar 
riff will tear your mix up if the songs don’t match harmonically. Other 
than that, I liked the remix. 

The remix of “I’m Too Sexy” by Right Said Fred has elevated this 
song to a new level in dance floor fun! The song is huge now and this 
mix brings out the best points that are scattered throughout the 
original 12". A cool sample of a female sex talk show is overdubbed 
at various spots as well. She even tells you how to start your sex life 
out on the right foot! You have to hear it for yourself. The mix points 
are great for riding and slamming the mix! 

The rest of this issue is well worth the price you’re paying for the 
remixes. Celine Dion’s “Unison” is structured quite well and easy 
mixing ability is again the objective here. I can safely tell you that all 
the remixes are fresh. One note I will mention is for all you CD and 
Ultimix fans, the CD version of this issue features an extra bonus cut 
of Shannon’s “Do You Wanna Get Away" edited by Ultimix's own 
Bradley Hinkle! 

NRG FOR THE 90's (don’t let the title fool you) features the new 
Donna Summer cut “Work That Magic" in which HT decided to use the 
original LP version as opposed to the 12" mix. They added several 
tracks of drums (using three different drum machines) and the mix 
completes with a well suited NRGtic feel for the true fans. 

Paul Varney comes to us from PWL productions with “So Proud 
of You". The song will remind you of Rick Astley. Hot Tracks took the 
tune and DECONSTRUCTED it, thus creating ample breaks showing 
off the best musical passages. 

In my opinion, Dannii Minogue is probably the best crossover 
NRG-to-Dance artist of this year. She’s covered great dance songs 
up to now and because she’s featured here on NRG For The 90’s, 
doesn't mean it's all Hi-NRG you know! Remember the old Regina 
“Baby Love”? Well, Dannii Hi-House's it up for you and Hot Tracks 
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DANCE/TOP 25 


Jl sriFlhD*V VNC'H N r Kl.f-w/'!uiiiiii> Wyncltc 
Ansli! - 112 HI»M 
N( )ci rRNK-rw 
C.iliimhiji - 12V UI'M 
- Su^!llI Clark 
Capiinl - I IS BPM 

(»M.Y LOVHCAN BRHAK VOUR (IRART- St Etienne 

Warner Bros. - 123 BPM 

1>API:r IK)I.L - pm Dawn 

Gee Si. • l(Xi BPM 

BiriT NAKED-Chami 

TuriiMyle/ Atlantic - 122 BPM 

WE GOT A LOVE l iiANG - Ce Cc Pensiton 

AitM - 120 BP.V1 

DO YOL’ WANT IT RICH I NOW - Degrees of Motion 
Esquire 112 BPM 

NEVER SAY NEVER - Lisclle Melendez 

l ever / Colutnhia - 114 BPM 

CmC MYSTIQUE-Chic 

Warner Bros. 122 BPM 

GOOD FRIEND - Paris Red 

Epic/Sony - 125 BPM 

Tl IE MUSIC IS RIGI IT - .Musto & Bones 

RCA 126- BPM 

CAEl. MV name: - Love & Sas 

BMG - 1IV BPM 

PUMP n UP A1.I. THE WAY - Daisy Dee 
EMR - 127 BPM 

REMEMBER THE Tl.MK - Michael Jackson 

Epic - 110 BPM 

DIRECT ME - Reese Project 

Giiiiil 121 BPM 

GE'i OEE - .Mr. Lee 

Jive 127 BPM 

INDLPENDEN r WOMAN - Adeva 

Capitol 120 BPM 

COM IN' ON S I KONG - Desiya 

Mute . 123 BPM 

PLANET LOVE- I'he Dylans 

Beggars Banquet • I2X BPM 

LOSING Y(JU SGM - Mix'casoul 

Savage 122 BPM 

MAKi: ri' MINE - Sliiiiiieii 

Epic - 121 BPM 

VIB EOLOG Y IR M ) - Pan la AEdu I 

Virgin - 118 BPM 

TESTll-Y - Sounds O) Btackne^^ 

Perspective - 106 BPM 

FE.AK - Siouxsie & The Banshees 

(ielien - 12] BPM 
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TOP 25 courtesy of 
Streetsound 
North America's 
international dance 
music authority. 
(416) 369-0070 
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FOR EVERY RECORD AND COMPAQ DISC STORE AND 

EVERY DISC JOCKEY IN THE WORLD! 


DIGITALLY HEMASTEHED 


RHCD-a 


'J'QC/ ., \\\ T 



IVaditionals on 
>40^^ Compact Disc 

Songs for All Occasions 



RMCD-3 

I. 'Tht Wtdding Song'' 

Z “Irfih 

S ‘'Mm liMby" 

4 ‘'Arrrwd Forc«t Uodlty^' 

5 'Th* StripfMr" 

6 ‘'William Tail Ovartura" 

7 "Chargt Tharrw'' 

a “Notra Dam« Fight Song'* 

9 ‘'Umbo Rock" 

10. "X-mai Danct Matfoy" 

II. 'Thimpat Finfart" 

12. '*Star SpangM Banntr" 

13. **1812 Ova rturt" 

14. ‘*Cro«nl Enhancing Thamt 
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$12.99 each plus $2,{X) shipping and handling. (Money Orders, Visa or AAasteiCard only). 


Manufactured and Marketed by D. t. Specialist Distribution 
RO. Box 193, Framinsham, MA 01701 Phone (508) 875-2431 or FAX (508) 875-5973 


DON'T FORGET Disc Jockey 
Traditiorrals Volumes I & II 
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alternately combine their creativity by tearing up the three import 
versions to highlight the best parts. It’s got a fantastic bottom end 
driving Dannii’s vocals similar to the Ceybil Jefferies' groove. Great 
job!! 

If KLF can feature country singer Tammy Wynette in their latest 
hit doing lead vocals in a mixdown of country and hip house, then why 
can’t someone combine techno and HiNRG? Dannii’s sister Kylie 
does just that in her latest release 1 Guess I Like It Like That". If you’ve 
heard 2 Unlimited’s version of “Get Ready For This", you can imagine 
the techno keyboard sound that’s prominent throughout the song. “I 
Like if with some exciting twists, but because the vocals are repetitive 
and catchy, 1 think this Is going to be a dance floor screamer!!! 

Ultimix #41 has a great selection of remixes. Let’s start with 
Clivilles and Cole remake of U2’s “Pride (In The Name Of Love)”. 
Personalty, I think that the original is very choppy and should not have 
had the classification of “techno mix" anywhere. This is not my 
interpretation of techno! What I was hoping for here was for the UM 
boys to clean up the bottom end mess on the original 12". What they 
did was restructure the original, leaving it intact but gave us mixing 
points to exit the song more successfully. If you like the original at all, 
you’ll love the remix. 

Ultimix is well known for their medleys and let me tell you techno/ 
rave fans that this one KICKS SOME MEAN ASS!!! If s clean, smooth 


and has multi-samples that range from today's top techno all the way 
back to the #1 1980 songs! I can’t really describe what is in each part 
of the mix, but what I can tell you is that the medley carries itself out 
thoroughly. It goes through smooth transitions at some points which 
will keep your floor happenin' and then crashes into something with 
more energy to hype the crowd all the more! From a programming 
point of view, the song ascends in energy just perfectly. The medley 
includes hits such as Get Ready For This, Night In Motion, Take 
Control, Mindflux, James Brown Is Dead, Dominator, Nxtume plus 
more. 

“Good Friend" by Paris Red is soon to be a huge crossover hit! 
The Ultimix version gives us a new 7:40 version with the techno feel 
enhanced throughout. They added the much needed breaks and 
utilized the club version of the song to structure the entire remix. 

Thafs it for this edition of the Mobile Beat Remix Report, until next 
time... Keep Spinnin’ Loud!!! .,/r 


Joe Ragona is President of Spinning Sound Enterprises, Toronto, 
a distributor of Remixes to DJ members f/iroug/iouf Worth Amenca. 
For information, call 416-398-8558. Remix services which have 
product for review should call or write Spinning Sound at 260 Spinna¬ 
ker Way, Unit #7, Concord, Ontario L4K 4P9 
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DJ DINOSAUR 
INVENTS MOBILE 

I can’t remember when it was, but I do remember 
the feeling of failure that pervaded every bit of my 
being. It wasn’t “stage fright”, as I had a few years of 
radio experience under my belt. This time the butter¬ 
flies were fluttering due to my equipment, or should I 
say the lack thereof. The amp and speakers had been 
bought years before from a bass player who needed 
bucks. The two Garrard belt-driven semi-automatic 
turntables were borrowed and they had no external on/ 
off switches. To start and stop them, 1 had to plug-in 
and un-plug the AC cord! A power strip would have 
made the chore easier and safer, but all I had was a 
household extension cord. 

To add to the challenge, I had no mbcer, just an 
eight-input amp. There was no cue system. In this 
noisy, dirty, smelly K.C. hall I had to lean down and get 



SEND US YOUR HORROR STORIES! 

Every mobile entertainer has a good story about a bad booking. 

Without regard to how humiliating it was, you have a responsibility to 
share it! Send your story to “DJ HORROR STORIES", do Mobile Beat 
Magazine or fax (716) 385-3637. You could win a Mobile Beat staff 
shirt, T-shirt or other fine prize! The shorter and more shocking the 
better and don't feel you have to be a great writer, we take literary 
liberties with nearly every story we print. This issue features two DJ 
HORROR STORIES. “DJ DINOSAUR" was sent in by Rockin’ Ralph of 
Bossier City, LA, “DRESS" was inspired by an experience submitted by 
Paul Murphy of Greensburg, PA. 


my ear as close to the record as possible to listen for that 
teeny-tiny screeching sound of the needle in the groove. 

On this particular night, I had been billed as 
“Rockin’ Ralph - from KWKH & KROK radio”. The 
country and rock combination implied that I’d have 
every possible record imaginable. Quite the opposite 
was true. As I was just getting started, my library was 
still quite small, so I borrowed a big stack of records 
from a co-worker. It turned out that he had nothing 
either, it just weighed more! 

Betw'een dealing wth equipment and music defi¬ 
ciencies, 1 never even saw the dance floor. I don’t 
remember hearing the sound of dancing feet, and I 
know I never heard the sound of voices calling me back 
for a return visit. I did get paid, and quickly reinvested 
the measly amount back into my fledgling business. 
Suffice it to say that I learned from those early mistakes 
and now actually enjoy working shows, rather than 
dread it! 


THE HELL WITH THE BOUQUET.. 

THROW THE DRESS! 

I had been a Disc Jockey for a few 
years, playing in bars and for small par¬ 
ties, when my first big wedding booking 
came along. I saw this as my big break 
and really took it seriously. In prepara¬ 
tion, I set-up and checked out my entire 
system, then made sure I had all the 
music the bride and groom requested. 
They were a younger couple so they 
wanted a lot of rock. What I didn’t have, 
1 went out and bought for the occasion. 

When the big day came, I loaded up 
early and headed for the hall. Upon 
arriving, I went to work setting up and 
then got all decked out in a rented tuxedo. I put on some light 
background music and the guests began to file in. A short time later, 
the bridal party arrived. I headed to the door to meet them and line 
them in proper order for their introductions. 

As I approached the glass door, I expected to see the bridal 
couple and their friends happily coming up the walkway. Instead, 
what I saw was a huge guy in a tuxedo flying toward the door. BAM! 
He hit the door and fell to the ground. Someone yelled ‘TIGHT!” and 
all hell broke loose. Within minutes, the hall emptied and everyone 
joined in the rumble on the front lawm. It wasn’t long before someone 
got the situation under control but tempers were still at the breaking 
point. As the group filtered back in, the brawl reignited. There was 
little 1 could do but guard my gear from flying bodies. As the helpless 
bride stood by crying, one of the ushers and a bridesmaid grabbed her 
dress and tore it right off and threw it in the punch bowl! After the 
bride ran screaming from the hall, it was quite awhile before order 
was restored. Finally, she returned in a punch stained dress and the 
reception continued. I must admit that, later that night when I 
played “The Stripper”, it was rather anti-climatic. 

■f 
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Exhibits, 





Promote your company's image and raise product awareness. 

The New Music Seminar offers opportunities to market, network and do business 
with decision makers from every field in the music industry. Artists and representatives 
from independent and major record companies, home and professional studios, 
artist management and post-production facilities seek out new 
products, sounds and issues vital to the business. NMS offers 
the perfect opportunity to introduce, promote, display 
and demonstrate products and services for 
the music industry professional. 
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TO SEND YOU 
BEYOND DJ! 

By John Roberts 


I’m a firm believer 
that audience participa¬ 
tion activities are the en¬ 
tertainment wave of the 
nineties. Just going out, 
drinking and dancing is 
becoming oid. Today’s 
crowd wants more! 

Games have always been 
a speciality of mine, and I 
love interacting with my 
audiences, which is why I 
got involved with Karaoke 
and Robotic Boxing. 

Most of you have cer¬ 
tainly heard of Karaoke, 
but Robotic Boxing may 
be new to you. In fact, there are several 
other types of money-making avenues 
suited for adaptation to the Mobile DJ, or 
should I sav, Mobile Entertainment in- 
dustry. 

Robotic Boxing! Remember 
“Rockem Sockem Robots’? Well they’ve 
grown up! Robotic Boxing is the invention 
of Keith Namanny who lives in Iowa. 
Thev’re two 3 1/2 foot metal robots, de- 
signed to resemble “Rocky and Mr. T.” 
They sit on a metal table about 5 foot long, 
that is set up to look like a boxing ring. 
People actually strap onto the boxers \na a 
padded extension bar in the back and 
cause the boxers to punch. It’s great enter¬ 
tainment with knockout results and any¬ 
one over 4 foot tall can do it. The boxers are 
on wheels and can be maneuvered easily. 
As you move - back - forward or side to side, 
so do the boxers. The heads are actually 
welding helmets that are hinged on and 
will pop up when hit, if the helmet goes all 
the way up for a 3 count, it’s a knockout! 
The idea here is to get participants to strap 
in and box each other in 30-second rounds. 
The one with the most hits wins the round. 
It’s that easy - we hold tournaments and 
give trophies away. 

Robotic boxing is ideal for olf nights in 
night clubs, especially sports bars. WeVe 
used it at theme parks, beach parties, 
(spring break in Daytona, Florida) and it 
was even featured on M'TV and in a Bud- 
weiser commercial. We’ve done schools, 
(college areas are hot) picnics, county fairs, 
and had a corporate function where they 
hired it so their executives could relieve 
tension at $500 for three hours! It’s defi¬ 


nitely relieved many financial tensions. 
Schools and charities use it to raise money 
and it is a tremendous money maker. The 
best part is you get an exclusive territory. 
You’ll have absolutely no competition, a 
salesperson’s dream. I personally cover the 
entire state of Maryland and all of Wash¬ 
ington, D.C. The price for purchasing rights 
to Robotic Boxing depends on the area you 
want. Base price wth automated scoreboard 
usually costs about $2,500. Average earn¬ 
ings per night are $250 - $4(X). 

Think about it, a completely unique 
entertainment concept that’s profitable and 
portable. It sets up and takes down in about 
five minutes. 

Here are some other unique money 
making ideas: 

Samurie Surfboard: An actual surf¬ 
board is set up on a pivoting stand that is 
attached to a motion sensor connected to a 
TV screen. The idea is to follow the waves 
depicted on the screen, and keep the man in 
the picture on his board, and complete the 
ride. Great for colleges, bars, beaches, and 
resort areas. Purchase outright - non ex¬ 
clusive cost, approximately $3,000. 

Celebrity Shower: A new twist to the 
dunking booths you’ve seen at carnivals. A 
space age looking telephone type booth is 
electronically connected to a basketball hoop, 
a golf putting green, and a dart board. 
Everytime a shot is made a selected celeb¬ 
rity in the booth gets a shower - or trj' using 
T-shirt clad damsels. Purchase outright - 
non exclusive cost, approximately $3,000. 

Money Machines: Another space age 
looking booth, with blowers in the bottom, 
is connected to golf, dartboard, or basket¬ 


ball hoop. Make a shot, then 
get to the booth and get ready 
to grab money, coupons, or 
ping pong balls marked with 
prizes. The booth has slots 
for you to put your hands in to 
grab all you can in an allotted 
time. Great for promotions 
and charities. Purchase out¬ 
right - non exclusive cost, ap¬ 
proximately $3,000. 

Golf a Go Go: An indoor 
or outdoor portable mi niature 
golf course. Greens are 8 foot 
long and 12 to 20 inches wide, 
fits almost any dance floor 
and stacks, stores and moves 
easily. Great for club promotions, schools, 
fairs, charities, barmitz^^ahs, etc. Purchase 
outright - non exclusive cost, approximately 
$3,000. 

Selectacution: Another great club 
idea that is an exclusive purchase with a 
protected area. This computerized dating 
game has been around for awhile. Each 
patron gets an initialized I.D. badge that 
allows interested persons to meet each other 
and send messages on a computerized mes¬ 
sage board. Or just let the control person 
know who you’re interested in and at a pre¬ 
determined time of night, everyone gets a 
printed readout of just who in the club was 
interested in who. If you were interested in 
someone who showed a like interest - then 
you’ve been selectacuted. The messages 
can get whacky and risque - and will keep 
the crowd around all night. A great ice 
breaker. Again with an exclusive agree¬ 
ment - there’s no competition in your pro¬ 
tected area, and believe me there are many 
great areas left nationwide. Cost approxi¬ 
mately $7,000 and you’re ready to go. 

For more information on these money¬ 
making ideas, give me a call at 301-843- 
6688. 

Karaoke: I knew this was going to be 
hot I checked out several different types of 
karaoke systems before I got involved with 
Pioneer LascrDisc last year. At the recent 
NAMM show', I gathered information, picked 
up samples, attended seminars and talked 
with as many kru-aoke representatives as I 
could. In the next issue of Mobile Beat, I’ll 
give you a drink from this fountain of 
knowledge. Everything you ever wanted to 
know about karaoke! - don’t miss it! jv 
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SOUND 
IDE AS, INC. 

Don't be fooled by all the hype In other 
ads- Sound Ideas Is still number 11 Only 
we can give you the combination of 
low prices, huge Inventory, and fast 
service. We stock all kinds of Pro DJ, 
Karaoke, Lighting, Sound and Video 
equipment. If you dorlt see It In our 
^^ad^ilv^Kacall!^^ 

REPLACEMENT LAMPS 

1-11 pieces 12 and up 


4515 

$5.95 

$4.95 

4405 

6.25 

5.95 

4535 

7.95 

6.95 

4435 

7.95 

6.95 

BRL 

5.60 

4.60 

BTL 

21.00 

18.00 

DRA 

15.00 

13.50 

DYS 

11.95 

9.95 

EGG 

32.00 

29.00 

EHD 

27.00 

24.00 

EHG 

29,00 

25.00 

EHJ 

6.75 

5.95 

EVD 

11.95 

9.95 

ELC 

10.95 

9.95 

EVA 

7.50 

6.75 

PEL 

22.00 

19.00 

PCS 

3,20 

2.50 

MSR400 

385.00 

359.00 


LASERS! from $229.00 


call for more Info! 





Stanton 680EL 

Cartridge w/2 styll 


KARAOKE 

ON VMS TAPES! 

Works with any 
VCR! 7 songs on 
each tape with 
video and 
on-screen lyrics. 

Many songs 
available- call for 

list. 

ONLY 

19.95 each 


1 2" KARAOKE I Helicopters 

DISCS: $89.95 


28 Songs on each 
disc with video 
and on-screen 
_ lyrics! 

Foggers 

Martin JR700 $359.00 
F-100 Pro CALL 
ADJ FM-300 $299.00 

CD Players 

WE CARRY: 
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•X% SS' 


- %_•" ■ • • • A • 

4 (*N •» • • ■ «N ■ . 


$129.95 
$ 179.95 
$229.95 
$299.95 


Numark CD6020 Dual ■ MifrOT OsllS 

Denon DN4000 Dual 
Denon DN2000 Dual 
Stanton CD-22 Dual I ;iii| 

Tascam CD-601 Pro I ilH 
Technics SLP1200 Pro ■ 

Technics SLP1300 Pro 



ifc 


H. 


Call for our LOW 
price! 


Premium quality, real 
glass mirror balls with 
beveled edge mirrors. 




NEW! 

JEWEL- SOUND ACTWMED 
LIGHTING EFFECT 

ONLY $149.00 


8 inch ball 
10 inch ball 
12 inch ball 
16 inch ball 
20 inch ball 

call for larger sizes I 
motors optional 


$35.ro 

40.00 

45.00 

99.00 

145.00 


SOUND IDEAS, INC. Order Toll Free! 1 -800-543-6434 

3671 Karl Rood Columbus, OH 43224 (614) 263-3720 FAX-(614) 263-1823 































































































When Mike Brandt first relocated from 
P.A. to L.A., his tales of ice covered road¬ 
ways, slush splattered pedestrians, and 
the familiar northern ritual of thawing 
frozen door locks by heating the key over 
a disposable lighter baffled native Cali¬ 
fornians. Seven years have passed. His 
days in perpetual winterland are distant. 
Now his stories sound less like headlines 
fr om the weather channel and more like 
features in People, or an episode of Drag¬ 
net. 


— The story you are about to read is 
true, not even the names have been 
changed. It was Wednesday, January 6th 
(1992). It was cool in Los Angeles. Mike 
Brandt was working the day watch out of 
LA DJ Connection, a DJ speciality shop 
just north of LA. The phone rang. He 
answered it. It was Mr. Keith Edwards of 
Johnson/ Edwards Entertainment, an en¬ 
tertainment booking agency. Brandt had 
spoken to Mr. Edwards on several previ¬ 
ous occasions. Since he is a fairly well 
known Mobile Disc Jockey in the LA. area, 
Edwards frequently calls Brandt to book 
his services. Edwards asked if Brandt 
could handle a job on short notice. Brandt 
asked, ‘)when?". Edwards said, “Friday”. 
Brandt replied, “Sure”. 

The next day Edwards called back to 
confirm. He told Brandt to meet him at the 
fashionable L'Orangene Restaurant, in 
Beverly Hills at 7 PM sharp. He was told he 
would be doing a wedding reception and 
that his services would be required from 


eight to midnight. Edwards, however, refused to say who the job was for. 

When Brandt arrived the Friday at 7, photographers and security guards were every¬ 
where. He was issued a security bracelet, directed to a back entrance, and instructed where 
to set-up. Keith Edwards then arrived with the details. He explained that the veil of secrecy 
was necessary in orderto avoid any additional media attention. He added that the bridal couple 
had actually gotten married in Florida during December and that this party was to introduce 
the bride’s friends to 
her new husband. 

Finally, he informed 
Brandt that the 
couple he would be 
introducing was ac¬ 
tress / activist / and 
star of her own se¬ 
ries of aerobic vid¬ 
eos, Jane Fonda and 
Time Magazine's 
Man Of The Year, 
media mogui Ted 
Turner. 

Working at ce¬ 
lebrity functions is 
not unusual for 
Brandt. He, and a 
handful of other 
southern California 
DJs, work parties in 
Beverlv Hills and 
Bel Air on a regular 
basis. The Turner / 

Fonda event how¬ 
ever, was definitely 
the largest in terms 
of famous faces per 
square foot. Among 
the guests were 


















Charleton Heston, Oregon' Peck, Bar¬ 
bara Streisand, Kurt Russell, Goldie 
Hawn, Dolly Parton, Michael Keaton, 
Quincy Jones and Larry King, It would 
challenge any MDJ to work for such a 
notorious gioup of enteilainers without 
becoming star-struck. 

Following a request from the bridal 
couple to play some ‘upbeat Motowm’, 
Mike started things off with the motor 
city classic, / Heard It Through the 
Grapevine. Within seconds, the dance 
floor was packed. “I was getting another 
CD read/’, he recalls, “and when 1 looked 
up, I saw the w^eirdest thing. It was 
Gregor}' Peck with his hands in the air 
dancing to Marvin Gave and acting like a 
raisin’. 

Before heading west, Mike Brandt 
was a DJ in the Philadelphia, Pennsylva¬ 
nia area, first as an independent and 
then with THE PROS. After leaving 
THE PROS in 1981, he started “Star 
DJs” (not related to Star DJs of Old 
Bridge, NJ), which he sold in 1986 in 
preparation for his move to Los Angeles. 

Continuing on as Star DJs, he be¬ 
gan booking mobile and club jobs around 
his part time job as driver for an airport 
shuttle sen'ice. 

Later, he met a man named Charlie 
Parker who o\vned LA DJ Music Con¬ 
nection, and Brian Stickgold who had a 
limo business. With Parker looking for 
an opportunity to sell the LA DJ, Brandt 
and Stickgold became partners and 
bought the business. The shop, w'hich is 
located at 20114 1/2 Saticoy Street in 

w 

Canoga Park, sells and rents a complete 
line of DJ gear and features exclusive 
products like lightweight plastic portable 
equipment racks and truss/lighting sys¬ 
tems. Among their list of regular clients 
are John Davidson Jr. and Rusty Weaver, 
son of TV star Dennis Weaver. 

At 44, Brandt has over fifteen years 
of MDJ experience to reflect on but w'ould 
rather look to the future. He predicts 
that during the next decade the general 
public will become much more educated 
to the fact that there are good and bad 
DJs. He elaborates saying, 'T think the 
cream will really rise to the top and well 
see the prices come up. There will be a 
bigger division between exceptional DJs 
and party DJs”. 



by Michael R. Erb 
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Joe "Mad Marlin" Martin 
(center) with "Weird" At 
Yancovik (left) and Dr. 
Demento (right) 


0 : 











% 



Bigger is not always better. Just ask Joe 
Martin, owner of “Mad” Martin Produc¬ 
tions in Wichita Falls, Texas, a city with a 
population of around 100,000. Over the 
vears he has cut back on the number of 
systems he is running and at the same time 
proven that a small operator can make a 
comfortable living as a Mobile DJ operator. 

Joe began working in radio in 1970, In 
1972, the reality of low radio salaries made 
him explore other ways in which to supple¬ 
ment his income. In 1973 he began to do 
some club work as a sideline. “In the mid 
seventies”, Martin recalls, “it was very dif¬ 
ficult to compete with bands. You'd try to 
sell yourself to a bar owner and they would 
equate that to a guy coining in with a small 
record player. But, of course, back in tliose 
days the equipment was pretty basic." 

‘Mad” Martin was one of the first to 
advertise in the yellow pages in his area. 


Even now, there are only three or four 
direct competitors with ad.*' in the phone 
book, lie was also one of the first to utilize 
bumper stickers and T-shirts to pnnnote 
his business. His aftiliation with a radio 
station ha.*! also given him instiint recogni¬ 
tion and give.s him a means to indirectly 
promote his business. 

Before the Texas economv soured in 

w 

1984, things were really booming for “Mad” 
Martin. Sheppard Air Force ha.se wa.s 
bringing in numerous hand.s and hiring 
Martin as MC/DJ to warm up the crowd 
with music and chatter before the bands 
would lake .stage. He wa.s running three 
systems, and there wa.s little competition. 
Prices were at thei r peak. KL‘e[>i ng i n m i ncl 
the damage done by inflation over the la.st 
decade, the average cost of $500 per gig 
would he like getting $1,00() today. At 
present, the economy has dictated a going 
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rate of from $300 to $400 for a three hour 
dance. “Hobbyists", Martin says, “ have 
infiltrated the market and driven prices 
down”. 

Of interest to all Mobile DJs is “Mad” 
Martin’s brush w'ith ASCAP. Four years 
ago, ASCAP began sending him letters 
that spelled out the legalities of their 
licensing and strongly suggested that he 
start paying up. W'hen the letters per* 
sisted, “Mad” Martin finally gave in to 
their requests and is now paying them 
their fee on a per event basis. Even though 
the fee is minimal, he is annoyed with the 
confusion that exists concerning the law 
as it pertains to mobile operators and the 
“scare tactics” that ASCAP employs. Ap¬ 
parently for “Mad” Martin, it was easier to 
acquiesce to their demands than to fight 
it. He considers it more of an annoyance 
than anything else. 

Because “Mad” Martin is located in 
the “Bible Belt”, weddings actually are 
just a minor part of his business. Instead, 
class reunions and high school dances 
form the bulk of his work. He has found 
advertising in high school newspapers to 
be quite effective and at a veiy reasonable 
cost. He’s also advertised in the daily 
newspapers, has used direct mail and run 
radio spots. 

“I used to look through the w'edding 
section of the newspaper”, he says, “and 
then send direct mail to all the couples 
who had engagement announcements 
listed. In my advertising, I stressed my 
professionalism and years of experience 
more than anything else. I never bad 
mouth the competition or tear them down, 
1 just reinforce my strong points.” An¬ 
other technique that has w'orked particu¬ 
larly w’ell for Martin, is to advertise a 
‘Seventy-Nine Dollar Special’. This nor¬ 
mally consists of a two hour gig on a 
Sunday thru Thursday. It has to be a first 
time client and the event has to be local. 

Presently, he chooses to do all the 
work himself and prides himself on his 
unique approach to motivating people to 
dance. “1 have always tried to be different 
and with a name like “Mad” Martin people 
expect something different. I occasionally 
play a tambourine or bring out a guitar 
and pretend to play along with the music. 
Frequently, Ill offer a twenty dollar bill to 


the first couple on the dance floor or give 
away promo CDs. At class reunions, 111 do 
a radio spiel that they can relate to as 

many of them they grew up listening to 

_» 

me. 

“Mad” Martin’s equipment list in¬ 
cludes a pair of Technics 1300 CD players, 
Rane mixer and EQ, Cerwin Vega speak¬ 
ers and Peavey amplifiers. He saves money 
on music by bujing wholesale at a 
one-stop. He also contacts radio 
stations and asks for extra 
promo copies of music 
that they might 
have. His 
elabo- 


rected a pair of OptiKinetics effects projec¬ 
tors with oil wheels to project colored pat¬ 
terns on the w'alls. It’s a seventies effect 


but people still love 
“Mad” 

built 
busi- 


it. 


rate 
light- 
system 
Diver- 
lights, twelve 



Martin has 
successful 
ness 
based 
0 n 


1 n g 
includes 
sitronic strobe 
rainlights, four Par 


56s, two rotat- ing beacons, and mirror 
balls all on trusses. He has recently resur- 


^ampla 
common 
sense premises. 
Never sit down on 
the job”, he says, “you 
can’t possibly motivate a 
crowd if they see the DJ sitting 
behind the equipment”. Among his 
other ‘words of wisdom’ are, “Trv to learn 

J w 

something new about this business every 
day. The day that you do a 100% perfect job 
is the day you should retire. Play music the 
crowd wants to hear and maintain a profes¬ 
sional attitude in your advertising and in¬ 
teraction with the public.” 

■f 



RECORDS 


You're Getting 
Robbed Blind! 

if your not buying your DJ Equipment from Us! 


CALL OR WRITE FOR A FREE CATALOG 


TURNTABLES "j ) “''7 

a full line of 



Gemini XL-1800QII 
Quartz Direct Drive 
T.T. with GNL-500 
Gooseneck 
Lamp FREE 

Plus >20 Sttpinv 

Tecivilcs SL-1200 MKII..*399.95 {*25 SHP 

Gemini XL-BDIO.*99.95 (*10 SHP 

Gemini XL-OD20.‘139.95 (*10SHP 

Gemini )a-OD5Cll.*199.95 (*20 SHP 


CD PLAYERS 

Numartt CD-5020....TOO LOW 

Numartt CD-9020.TO PRINT 

DenonONtOOOF..*1795.00 


Technics SLP-1300„... 




.CALL 


LIGHTING 

CONSOLES 
MICROPHONES 
HEADPIIONKf 

AMPLinERS 

& SPEAKERS 


CALL US 


For anything y 
don't see in inis 


ou 

ad! 


MIXERS 



Gemini PMX-10..‘79.95 (*S SHP 

GemlniPMX-100..*114.95 f'10 SHP 

Gemini PMX-150.*124.95 {*15 SHP) 

Gemini PMX-300.,*199.95 (*1S SHP 

Gemini PDU-500e.*399,95 (>2D SHP 

Numartt DM-1775A..CALL FOf 

Numartt DM-1975.,..„..LOW PRICE 

Numartt DM-1075E....*149.95 (*10 SHP) 

Numartt DM-1175E....*199.95 f*10 SHP) 

Numartt DM-1 475E::.. ...*449.95 S SHP) 


NEEDLES & ACCESSORIES 

Slanton 500AL.*19.95 (*3“ SHP/2J 

SiBfton 680EL....*54.95 ('3“ SHP/2' 

Stanton 9B0AL.164,95 (*3“ SHP/2; 

Slarton OSM-1 Mat3.....»14.95t*3* SHP/2) 


UPSTAIRS RECORDS 

2075 UTICA AVE. DEPT. M 

Brooklyn, N.Y. 11234 

For Credit Card Ordera and 
More Information call: 
(71B) 252-5464 

Open: Mon-Fr110AM S:30PM 
OrFMj>9aU(7l81262^22l 


• EASY OflOERINGINSTRUCTIONS: Onarewlatp»ceolpap6rwrileyatrnainB,addreGs,phon«numb«, 
and the items yw want Ai)d the Ehtoing pncesin paiamheEis nexfK each lim. Send in a check ot money older 
tkkh your order. Sary no C.OiTs. Cheats Must cleai our bank, betore we shtpimin. 2 weei^. Money orders & 
Cvined ch^ dear the next d». Pease rrakee checks paywe id:UPSTAIrS RECORDS Kul*. 

Credit Card users may call or lax us Iheir order. We aco^ Amerlcart Expess. Mastercard, and Visa. Please 
suppy uswilhjrtxjr aocouninunber, exp, dale, name or crecitcard, bling address, and nameolissujna barkjla 
Mastercard 4 visa]. Credt card users please naelhatwe cannot snip b a diHereni address other than the burg 
address on the carl Prices In Ms ad aready reflect a 5% cash decouiL Please add 5% to ihese prices H you pay 
by credit carl 

* ^ifclefT&fiiQiKaddApiyditaufM tax. 

‘ HI, PR, AKe Oinidtin, and fortlon ordert plam dtHible ahipping price* for ground ecrvlts. 

N ot r Mponiae ki typo errori This aa superoeeds all prevnus ads. Y as, we do whoieaie to Qu allfied Deal ers Cal 
Chaflet fwil Sifll lot mortintermafea 
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FEATURING MONTHLY NEW REMIXES FROM 

ULTIMIX, DISCOTECH 
POWERHOUSE. CLUBTRAX, HOT TRACKS, 
TECHNO POP. PRIME CUTS. POPMIX. 
WICKED MIX AND MORE!. 


XCLUSIVE 
DJ REMIX CLUB 


FREE MEMBERSHIP 

To Canada’s Leading Remix Supplier 




>4 


Vs 


We also provide our exclusive 

100% CUSTOMER 
SATISFACTION 
GUARANTEE 


Catering to your DJ needs: ‘How-To’ DJ videos - DJ Accessories - Krt‘i* BPM Listings 
Nightclub Entertainment Consulting - Canadian distributor foi' Spinnin’ 2(HH) 

CALL OR WRITE FOR FREE INFO KIT 
1011 Sheppard Ave. W^lSOl, Downsview, ON M3H 5W3 

Teu (416) 398-8558 Fax:(416)398-1790 



INDOOR 

CXJTtXX)P 

eastt 

MOaiUTY 


/ SECTiOr^S 
/ OF lorr LEttGTHS 
\ ASSCf/BLE 

1 TO IDO FT SPANS 


VAPIETY 
OF TRUSSES 
PERJvlANEMT 
ORPORTABU: 


UNIVERSAl 
AUJMIfJUM 
LIGHTING TRUSSES 
to FT 1 ft LET^GTM 


STROf4G 

LIGHTWEIGHT 

ALLIMlNUr/ 

\mDeD 

CONSTRUCTION 


10 FT 

secTKxts 
AS LOW AS 
S34D0MCh 


ALL ID FT LONG 


ir xA' 10 " 
22'2€“ 


Universal Lighting Trusses 


Universal Manufacturing Co. 43900 Groesbeck Hwy. 

Ml. Clemens, Ml 48043 (313) 463-2560 FAX #(313) 463-2964 

LIGHTWEIGHT • ALUMINUM • EASY TO ASSEMBLE • RUGGED STRENGTH 

FOR MORE INFORMATION CALL OR WRITE UNIVERSAL MFG. 


Roll-up Dance Floor 

Lighted / Uniighted 
Ponable / Permanent 

Low voltage lights are inside floor! 
Lights chase in dmc to music. 
Lights arc easily replaced. 




u 


Quickly and easily 
rolls up for easy 
transportation or 
storage. Sizes 
up to 20' X 40*. 


Sets 

up in only 
five minutes. Just 
plug into 120 V outlcL 

Crown Industries 

155 N, Park St 
East Orange NJ 07017 

(201) 672-2277 
Fax (201) 672-7536 
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Everyone who ow'ns and operates a sue* 
cessful Mobile Disc Jockey company 
(which includes everyone who reads 
Mobile Beat) knows that Summertime 
Saturdays are first to fill up. That’s why 
all DJs should be asking top dollar for 
these prime days. But, when was the last 
time a Sunday or a weekday was booked 
to capacity? Here’s a way for you to in¬ 
crease busines.s on those “Off Days’'. 



Marketing 


Extra Summer 

Bookings 

Can Be A Picnic 

by Art Bradlee 


Get More Gigs! 


USE ... 

Turning Music 
Into Gold. 


Turning Music 
into Gold 






Do more shows anti make more 
money. Actiuire this marketing 
manual and ii.se it to increase vour 
business, it’s packed witli ideas, 
technkjues, and solid tnfomiatkm 
that will lKX).st your DJ income. 

Written by a 12 year veteran 
moiiile D| with an MBA and 5+ 
years of ad agency experience, 
tins manual is packed wiili 
fiicts. It eveti itieludes [ire.ss 
releases anti an ides you can use in your 
own local ncwspa{')crs and magazines, livery Dj. from 
the ntjvice to the sea.sonetl pro, will learn new money-making ideas 
fre >111 lUrning MilsIc Into Gold. 


-ii;. 


A Sales & Marketing 
Manual for Mobile DJs 


Hands-on tips includei 

► How to gel free (xiblicity 

► Where you should and 
sht)iilcln’t advertise 

► l^ireci mail .strategies 

► Writing ads that work 

► Telephone selling tactics 

► Conuiion sales mistakes 
DJs make 

► and much more! 


To order by Mail: 

Send S2-).95 plus S4.00 Shipping 
and Handling tO: 


Finding just one or two ideas 
that lielp you gain more busi¬ 
ness w'ill lx* wortli hundreds 
or thousands of dollars. You 
already know ht)W to be a 
gotxj DJ. Now make an 
investment tt> improve your 
sales and marketing skills. 

Call now. 

FuU t year Unconditional 
Money-Back Guarantee 

To order by phone 
with Visa or MasterCard call: 

1-800-892-4060 Ext. 201 

(24 hours) 

In Canada call U.S. 
603-094-4060 Ext. 201 


! 






VIDEOSTAR • Suite 201 • 37 Spring Cove Road • Nashua, NH 03062 


Last Spring 1 came up ivith an idea 
that worked extremely well and can bring 
you great success this coming Spring and 
Summer as well. It’s easy to put into 
action and has the potential to bring 
great monetary rewards. 

“Rew'ard Your Employees For A Job 
Well Done” was the heading of a flyer I 
sent out in the form of a reward poster to i 
encourage employers to plan a company 
picnic for their employees and their fami¬ 
lies. 

The objective is to get them to book 
Sundays... not Saturdays, Again, Sat¬ 
urdays you’re busy with wedding recep¬ 
tions booked at top dollar which many 
companies will be unwilling, or in these 
troubled economic times, unable to af¬ 
ford. 

First, get a list... buy it if you have ! 
to from your local Chamber of Commerce, i 

Second, design your flyer. Point to 
the fact that one of the reasons we’re 
called “Mobile” DJ’s is that we can do an 
indoor picnic just as easily as an outdoor 
one. Some firms don’t plan picnics be¬ 
cause the weather in their area is unpre¬ 
dictable. 

Third, be helpful. Take advantage 
of their inexperience in planning such an 
event. Offer to help them wth food acqui¬ 
sition (caterer !. Give them tips on where 
to have the picnic.., help them plan the 
date, 

Most people who work together don’t 
party together. What a wonderful way 
for co-workers to get to know a different 
side of each other. If you use the right 
approach, smart employers will see how 
this can increase productivity and eom- 
eraderie. 

Company picnics are an easy sell 
(especially if you offer a moderate price 
for the three or four hours). Everybody 
wins ... the boss is happy and j'ou just 
increased your Sunday receipts. 

Feel free to contact me, c/o this 
magazine, if you have any questions. 


Art Bradlee has been in the Mobile DJ 
business since 1977. He recently sold 
his DJ operation in Binghamton, NY to 
become General Manager of the Laurel, 
Maryland office of Sound Decision 
Wedding Services, which he help start 
twelve years ago. 
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In our last issue, we stated that although 
less than 2% of tax returns are audited, 
chances are higher in certain occupations 
such as ENTERTAINMENT, where pay¬ 
ment is in cash and taxes are generally 
not withheld. 

The words “tax audit” are usually 
enough to make any citizen come down 
mth a sudden case of the “Big brother” 
syndrome. However, leamingmore about 
this process may make this fear a little 
less intense. 

First, all audits are not alike. There 
are basically three types, the easiest and 
least time consuming being the corre* 
spondence audit. This is usually a writ¬ 
ten request from the IRS to mail in proof 
to substantiate any particular itemis) in 
question. Supply this i nformation quickly 
and accurately, and this audit should end 
right here. 

If more complicated circumstances 
are involved, or too many “red flags” went 
up in the processing of your return, you 
may have the pleasure of being invited to 
an office audit. These sessions can last 
anywhere from thirty minutes to several 
hours. You do have the option of autho¬ 
rizing your accountant or tax adviser to 
attend for you (or accompany you). 

At the actual audit, be prepared! 
You will have been notified well in ad¬ 
vance of what aspect of your return needs 
additional information, so don’t show' up 
empty-handed pleading ignorance. On 
the other hand, don’t go to the other 
extreme and bring in boxes of unorga¬ 
nized papenvork. The burden is on you to 
back up the information in question, not 
for the agent to disprove it! 

Once the ‘show’ is underway, let the 
agent set the pace. Don’t volunteer infor¬ 
mation, but feel free to ask questions 
about anything you don’t understand. If 
you need more time to gather additional 
information, ask for it. But avoid small 
talk about unrelated matters, or use this 
time to vent hostile feelings over govern¬ 
ment intervention. 

The third type of audit, and usually 
most serious, is the field audit, where the 
IRS requests to come to your place of 
business to obtain the information they 
are seeking. These audits could last 
several days. 



Dealing With 
The “A” Word 

by Michael Buonaccorso 


.At the end of the audit vou will i-eceivo 
a vertlict. If you agree to comply with ihe.si' 
finding.*: you would sign the decision and it’s 
“case-clo.sed." If you disagree, you have HO 
days to appeal. If the IRS appt'al fails, you 
may petition the tax court, or even district 
and claims courts. These decisions can Ik’ 
a[)pealed as well, so at some point in time, 
the personal time and expense involved 
here had better be weighed against the 
dollar amounts in question. RememlxT, 
every' year has its April 15! 




THE BEST SELLING 
DJ GUIDEBOOK OF 
ALL TIME! 


GBt 



Spinnin' 2000 is the most complete collection of ideas, tips 
and proven techniques ever compiled for Mobile DJs. 
Spinnin' 2000 covers every facet of the industry including: 
sound, lighting, theatrics, advertising, marketing, performing, 
hiring, training, managing, bookkeeping and much more. It's 
over 250 pages, heavily illustrated and packed with 
information to increase your bookings and profits! 


Ask for it at your favorite book or DJ Supply Store! 
ISBN 0-943047-01-3 


OR ORDER DIRECT: 

Send Name, address and phone number with check or M.O. for $24.95* 
(Visa/Mastercard orders include card #, exp. date, and signature): to 
LA PUBLISHING. P.O. BOX 5, E. ROCHESTER, NY 14445. 

IN CANADA; BACHMANN-RACHE, 3148 KINGSTON RD., SUITE 202, 
SCARBOROUGH, ONT. Ml M 1P4. 

•$29.95 Canada - Prices includes Shipping, 

New York State residents MUST add S1.74 Sales Tax 
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Call for the 
Soundz Price 

JIt MOONItOWKW 


tJGimNc: sysi>:Ms 


niiAi, siiNi.icin 


Call for the 
Soundz Price 


I'KO I IK AM ITiO 


STANTON eOO MlXKIl 


Audio & Lighting 

516 N Milwaukee Ave, Wheeling, XL 60090 

(708) 537-8211 or 1-800-798-1029 

Rentals * Repairs * Speaker Reconing 1^ 
WE SHIP tT-P-S. ACCEPT PHOJVE ORDERS 


ROBOscan fcV Martin 

THE INTELLIGEllTniGHT OF THE 90’S 


LetSoundz 
Customize 
YourDJ 


-up 


DENON 


OENON’S NEW second 
generation DN2000F 
Double CD Player fea¬ 
tures Instant start, pitch 
control, cue, pause con¬ 
trol, pitch bend atxf sett 
locking-transport. 
Available now at ^urxlz 


We have a Fall Line of DJ/Nightclub Supplies, 
SOUNDZ SELLS gUAUTVAT GREAT PRICES 
Leases Available for qualified customers 
Mon-Fri 10 am-6pm (Central Time) 

Sat 10am- 4pm 


SiaNTOn Orundorf 


DENON 


NetO! 


(ffi Rioixieen 


ABHLY Genesis QMhtoaR 
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Latest generation of DJ lighting effects lack 
size and weight but still pack the punch! 


Visual presentation. As MDJs con¬ 
tinue their quest for that “special some¬ 
thing" to set them apart from the competi¬ 
tion, many are looking into improving their 
\nsual presentation through the use of high 
tech lighting effects. But what do the guests, 
other than the die-hard “demons of the 
dancefloor”, have to sav about DJs who 
travel with a lightshow? If you recall, in 
MB issue #4 (Oct-Nov ‘91) we took several 
“mobile projector/beam effects” on location 
and found that, for the most part, they can 
indeed stir up a crowd. We also found some 
of these effects were cumbersome, heavy 
and required far too much set up time. 
Having learned that putting a handle on an 
effect designed to be installed in a club does 
not make it mobile, lighting manufactui’ers 
have responded with effects that are now 
lighter and a breeze to transport , maintain, 
set-up and use. Here’s a look at three vastly 
different lighting effects that may soon pait 
of your Incredible Shrinking Lightshow. 

THE WHIZ'^'. At 18” wide, 15" high 
and 8" deep, this is by far the largest member 
of the group, and with good reason. THE 
WHIZ, made in the USA by SHOW*PRO, 
represents the first time four projectors 
have been built interactively into a single 
case. For light source, each projector uses a 
MR-16 250 watt ENH lamp. Obviously, it is 
what the light does that is important. In 
this department, THE WHIZ has covered 
virtually all the bases. First, the light from 
each projector is given it’s own unique shape. 
This is accomplished through the use of 


“gobos’’. These thin, heat resistant discs 
turn each of the four beams of light into a 
spiral, tunnel or a grouping of parallel tlal 
or round beams. As the projected light hits 
flat surfaces around the room, these shapes 
become verj' distinct. Gobos are available 
in a variety of shapes and you can even 
special order one with your company logo! 

After taking on the shape of the gobo, 
colors (yellow, light blue, deep orange, and 
gi’cen) are added through the use of dichroic 
filters. Unlike colored gels, dichroks give 
the light a color intensity that is stunning. 
As the lamps in THE WHIZ face upward, a 
means is needed to distort the direction the 
light travels so that it to focuses on the 
dancefloor and not the ceiling. Simply put, 
this is all done with mirrors. Beams are 
directed onto the dancefloor via mirrors 
mounted above the lenses. 

At the heart of this self-contained light¬ 
show' in a case are two sophisticated con¬ 
trollers. The first controls the lamps. With 
sixteen built-in programs, THE WHIZ can 
create a mood for any music. In “Music" 
mode, the programs change to the beat of 
the music by way of a built-in microphone. 
You can adjust the speed at which the 
programs change, make the changes manu¬ 
ally, or override the entire system and turn 
all four projectors on or off as you please. 

The second controller is in charge of 
the mirrors that reflect the colored beams 
out the top of the unit. Again, the options 
are almost endless. You can adjust the 
sensitivity so the min'ors move fast or slow 


to the beat, or set t lie sensitivity for cmitinu- 
ous movement and change the ac¬ 
cording to the tempo of the music. This is 
the first effect we’ve te.sted that can actnallv 
be used with a slow tune. Simply sc‘t the 
speed of the iniiror movement tti it's slowest 
position, put the lamp controller on slow 
chase, and watch the colorful sha|X‘s swtH‘|) 
dramatically across the danceikMir. It’s 
quite an effect and can be u.sed with or 
without fog. 

Possibly the best fealuresofTI IE W’l 1IZ 
will be of little consecjuence to your dancing 
guests. The unit is mounted si)lidly on a 
steel chassis within a steel case. “Trap¬ 
doors" open to expose the minors and con 
troller when in u.se. The rest of the time, 
they close up tight to prevetit damage to 
optics or electricals. THE WHIZ is easily 
manageable. It weighs Ies.s than thirty 
pounds and can lx.* sel-up on a table. A 
sturdy bracket acts as a handle or brace for 
table top use, or for tree or truss mounting. 
Getting inside to replace a burned lamp can 
result in a little knuckle scraping, so give it 
time to cool down. 

RAVE. K rom a distance, this effect 
resembles a “bo(jm-lHix”. Although it i.s 
considerably heavier, the analogv' holds true 
for its size, RAVE is built like a boat anchor 
but moves about easily. Under its steel 
cover are tw-o projector lamp / lens arrays 
that fire intense Iwams, head-on at each 
other. At the poi nt where the beams would 
collide, are three dicroically colored inirrom 

Cant'd on page 56 
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AB/AKG/ALTMAN/AMERICAN DJ/AMPEX/ANVIL/APPLIE ELECTRONICS/ATLAS/BBE/CERWII\\) 
ESIS/GRUNDORF/JVC/LSS/MARTIN/METEOR/NADY/NESS/NS 


LITE-TUFF 


Microphones 



SHURE SM5B Pro Mic 

sggw 


List S181 


Shuie 10L 

Dynamic Microphone... 

Shuie 14L 

Dynamic Microphone_ 

Eleciro-Volce BK^I 

Condenser Micfophone_ 

Eleciro-Voice NO 257B 
N OYM Pro vocal microphone ... 
DJ Mic Cable 

20FT XLR-1 4*.(#M-20)... . . 


..$49.90 

.$119.00 

$121.00 

.$12.80 


Turntables 



Tfchnics SI-1Z00 
fto DJ Torniadle 

Ouaru locked pitch central. I^gh torque trator lor Iasi 
starts Slyhis illminator. Hi^ sensitivity, low rnass 

«...,„...i3g9D. 


ShLjr« SC39-€J 
DJ Caruidoe. 


Shure 

Stylus lor CartndQe. 
Siantof) MQFl 
Pta DJ Cailridgt...— 
Stanton 50QAL 

DJ CartrKlge_ 

Stanton 6300 


$56.95 

SZSi6 

.SIAItt 

jmm 


Spire stylus lor 680EL.» . 
Stanton D57 

Spare Stylus for 5CIOAI_ 


$12.50 


Signal Processors 



BBE 322 Sound Improver 

improve your sound with ttie BBE 32Z The 322 
Dtiforns a phase cofr»cik)n on the hiqh IreQuencios 
which is where most harmome inlormation eKists. 

Liiisaea M79 


VcHtr Cost 


Rane ME 15 EQ 
I5)i2 9rapNic.w.«. 
Rone AC22 
Crossover 
Raie AC23 
Crossover 
Furman TX3 
Crossover. . 
Furman LCX 


Limitor/eomprsiw.- 

Stanion 

Digital sampler_ 



% ^ 


& STAGE 
UGMTING 



ELECTRO-VOICE 73Q0A Poww Amplllier 
250»ratl5 *2 <* lohms 425 vratts k 2 « 4cinms 
Circutry protection. Indepandent channel protection. 
Balanced/unbalancatf inputs. 3*year warranty Front 
moulted controls, list $1099. 


Vour Cost 


$549. 


95 


EV 7590 Antpljfler 

400 wails per Channel {98ohmsl. 

QSC MX*7HA AmptKier 

TSO waits per dlar^ (^BohmsL. 

QSC MX-1BQ0A Amplil^r 


..XALL 

£JUlL 


250 waits per charnel (©Sohms)... 
QSC MX ZOBOA Ampliher 
4SQ walls p€f charnel {^SijhmsV. 
Soundcrafttmin PM-3E0 Amp 
210 watts per diaind (^Sohms}.. 
AB SYSTEMS, RAMS A, CREST. 


«CALL 

CAU 


CAU 

CAU 




Technics PG-lODCompact Disc Player 

Mash Thil Oigilal to analOQ converter. Digital servo 
system Peak Level search Edit gude. 20-track prograrrv 
rning. Autocue. 

Your CosI 


*129. 


00 


iBchnlcs PG-300 
Headphone output.^ 
Technics SLP-1300 

Pro CD player,.. 

Stanton 00-22 

Mew Pro Dual CD_ 

Numark CD-6020 

Pro Dual CD^_ 

Dsnon DN-4Q00 
Pro Dual 


*149^ 

. CALL 


__CALL 

« .CALL 
.CALL 



Speakers 



Raw Frame Woofers 

Choose either the professional PAS ER^Serles 

with diecast aluminum frames or the PAS 

economv series w/stamped frames 

12-40BQ. 12* 120 watt Woofer 

Stamped frame... List $75_ Cost S48.79 

15-5480.15“ 120 watt Woofer 

Stamped frame... List $7B„, Cost 154.95 

ER 15, IS” 200 watt Woofer 

Aluminum Frame.-List S170.- Cost $115.00 

ER-1Bp 18” 200 wait Woofer 

Aluminum Franie..List S270.. Cost $149.00 

HL-18,18“ 400 watt Woofer 

Aluminum Frame ..List 5330.. Cost SlfiB.OO 

Mounting Clamps And Other Speaker 

Hardware Is In-Stock 


DJ Mixers 



NimirX t]Ml075 Pro OJ Mixer 
Sland^rd 15' rack mood LED melers^ 3 PhonD/kne 
inputs plus master level Mic level vriih m/afl. Bass & 
liable Crossfader fw smooth mixing, list S2Z0 

Your Cost ^149.^® 


Bllfflil 7H0 Miicr 

Pro Chih/Mobibe mixer w/everyihlvg.. 

Firman DJM*a Mixer 

W/Punch siAj^hirmonic pmetssor...... 

Nunurli 1775A Mixer 

Sampler FO. Crosslader A More ,. . 

Kumarli 1975A Mixer 

Sampler, EO. Processor Loop £ More. 

Stanton PMC-SQBT Mixer 

CoMpaci, econdfitiCAl mxef__ 

Gemhii PMX-lfl 

Cfimpaci, economical DJ mixer.. 


.CALL 

«CALL 

CALL 

CALL 

.1204 

U9 


Cassette Decks 



Tascam 112 Cassalte Deck 
Rack mounl 2-head pro deck. High quality 
for nonstop working condilions. Dolby B, C & 
HX Pro. Pitch control. 

List $649. Call For Your Cost 
Huge selection of Cassette Decks 
including: 

Tascam 102 Cassette Deck 

2- heads, airio tape___„4247. 

Tascam 1D3 Cassetle Deck 

3- hBads, auto tape....._.... _..XALL 

Tascam 202 Dual Cassetle 

High speed duplicating„......,....___...^.CALL 

Technics TR212 Dual Casselte 

Auto reverse. Dolby B,C ,„.._.XALL 


Wireless Mic Systems 



Electro-VcIceMS^ZflOO 
Wireless Microphone 
Pro True DivefSfiy dual antenna 
wireless mtc system wdh N^OYM 
757A ntJC element lot lugfia gain 
before feedbadi, hic^^end siute. and 
superb overall sound quality. 

List $100. Your Coil $549. 

WE KNOW WIRELESS, Let us 
you frHJ Itie syslent that s right 
foi you. 

StmtDfi VLP 

Wireless Mic Systems.__Call 

SamtDit Concert-ll 

Wireless Mk Sysinris.__Call 

Shuti ^Marcad" 

Wireless Mic Systems... _Cait 

Hady 201 

Wireless Mic Systems. Cati 




30-Day Trial Exchange 
30-Day Price Protection 

OUR 16th YEAR ! 



Electro-Voice 
S-152 2-Way 
Speaker 

Campaici 200^ wall, two-way. 15- 
inch speaker reaiuring a vented 
dir eel-radiating woofer. Wide- 
range. accuiaie sound reproduc¬ 
tion with transparent hi^ and 
cKtended bass respor^e. 

UPS SHPABLE! 

Five Year Warariiyl 

LisI S5S8, Call For Discount Price 



Ramsa 

Subwoofer 

Very compact and 
impact resistant 
plastic cabinet. 
22^ X 15.5* X ir 
37 lbs. 400 watts 
power handtingi 
List $510, 

Call For Price 



Cerwin-Vega 
V15B „„ 

*299.“" 


Your Cost 
thinch 3-way Speaker. 
15’ wooler with 3 inch 
voice coil and diecast 
alttminijm Irame. 2 
position repsortse 
equalizer with auto reset 
protection. Carpeted w/ 
handles and re-moval)le 
grill. List $500 



Also In-Stock: 

Cefwin-VeBa_. 

Cfirwin-Vega^-. 
Cerwin-Vega,... 
Cerwin-Vega.-... 
Cerwin*Vega—. 

ElBCtro-Voice__ 

Electfo-Vo>ce-... 

Community.. 

Community_ 

Ramsa....... 


__V120 

_V30O 

__ V370 

V35D 

836A 

1502 

.. 1512 

... CSX*35 

_CSX*57 


........Most Models 


Order Toll Free 1-80G-945-9300 





Outside of USA, Canada & Puerto Rico 1-714-530-6760 

13110 Magnolia St, Garden Grove, CA 92644 
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VEGA/COLOR-PRO/COMMUNITY/DIVERSATRONICS/ELECTRO-VOICE/FURMAN/GEMINI/ GEN- 


LECTRONICS/ATLAS/BBE/CERWIN VEGA/COLOR-PRO/COMMUNITY/DIVERSATRONICS/MORE 


PRO SOUND 
& STAGE 
LIGiKi i INGi 

^ Hours: 

Mon-Fri 9-7 Saturday 9-5 
(California Time) 




PROFESSIONAL SYSTEMS FOR 


• DJ/S 

• MIGHTCLUBS 

• BANOS 

^ CHURCHES 
« SCHOOLS 


* THEATERS 

* HOME AND STUDIO 
RECOROmO 

* SPECIAL EVENTS 

* GROUPS 


Welcome to Pro Sound 
& Stage Lighting... 

Please accept my personal 
invitation to shop and save v/ith 
Pro Sound & Stage Lighting. Mow 
in our 16th year, we've been 
helping our customers find the 
very best values in sound & 
lighting equipment and accesso¬ 
ries. 

We have over 1200 items in 
stock in the largest showroom 
and warehouse of its kind located 
10-minutes from Disneyland and 
the beaches of Southern 
California. 

You order without risk because 
every product comes with a 30- 
day trial exchange. Best of all. we 
guarantee our prices for 30-days 
.after the sale, and we'll match any 
advertised price from any factory 
authorized stocking dealer. 

After you order v.fe'11 carefully 
pack your order and ship it out 
fast. 

FREE CATALOG! 

Calf or write for your free copy of 
our 52-page catalog. 

LIGHTING VIDEO! 

Call or write for a copy of our 
VHS Video Cassette of lighting 
effects in action, only $14.95 
including shipping. 

Sincerely, 

TyJoAc^ 

Marc Ottestad 

Vice PrfrsKlent & Gienerai 


Fog Machines 



r 


Opiec EMOOO Fogger 

with Remote ConlfD^ High Quality, high output 
tog machine with bcilt-in tIuiQ tank, remote 
control w/caIbB. hanging bracket One ye-tr 
warranty, List $500 tn yi q qq 
V our Cost 

F-100 Pro Fogger 

Maximum output.. . ^ 

Optee Bliziard 

Pro foggef.- - 

AM/ Dj F-aoa 

Fogger ..-.— CALI 

AH brands ol Fog Fluid in stock Scented and 
Unscented Quans, Liters. Gallons and 2,5 
gallons 


Jewel 


CALL 

CALL 


Sound Activated Dance 
Lighting EtfecI 

The Jewel is a sound activated effect 
similar to a moonftowei that has been 
developed as an economical quality 
effect tor mobiles and clubs. An array 
of sharp beams of light dance back 
and forth to the music. Built-in 
microphone. Lamp and hanging bracket 
included. List $189. 

Call For Discount Price 


Beame 


12 bright multi-color beams of light 
rotate to the music. Built-in sound 
activated mic assures ease of 
operation and varying patterns 
of light to sound Fan cooled ivith 
mounting bracket. Operates on 2 EMJ 
lamps(incljded),. 

Size. 10-H X 191 X 9‘W 20 lbs. 

List $549. 

Call For Discount Price 


Spinners & Scanners 



PrD 44lgh1 Spinner 

With 2 A^C pkm II tor lighis & \ lor spianirig) 
Complete with Idmps and cnJof'^Chie Year 
Warranty! List S230 

Yout Cost *129.®® 


6-Ligh1 spinner 
B^Lighl spinner 
10-Light spinner 
1-Llghl scanner 
4-Ljg(itscanner. . 

Colored Lenses. 

Chiomed spinners 
Chromed scanners 


In Stot:L 
In Sto^'k 
In Slack 
In Sleek 
in StoeV 
In Sic-ck 
In Slock 
In Slock 


Moonbeams 



Moonbeam & Multimoon 
Dance Lighting Efiect 
Beams of light in a round pattern 
rotate and rock back and lorth to the 
beat of the music. Built-in sound 
activated mic. Available in two 
models: Clear beams (moonbeam} and 
Multicolor beams (mulilmoon) Lamp 
and hanging bracket included One 
Year Warranty, Moon Beam List $479, 
Call For Discount Price 
Mulitmoon List $695, 

Call For Discount Price 


The Ninja Lighting Ellect 
by American DJ is a sound activated 
lighting effect that produces an 
exciting mix ot 6 and 12 beams ot 
light that dance open and closed to the 
music. Dichroic color filters produce a 
brilliant mix of multi-colors Fan 
cooled with built-in mtc. Lamp and 
hanging bracket included 
List $1095 

Call For Discount Price 


Robozap 



With abtiitiisliiiiQ power tiom tw,' 
watt hglii souices, 4 changing colin,, 
jiiii: while are '/apped" via a 
levotvicQ miiroi piodiinnq ejccitinij 
new and unexpected el tec is Add to 
tins a v.ifiable speed shutter winch 
gives a strobe ellect, 8 ctuinge.ible 
gobo patterns, and even color mixing 
and .1 whole new woild ol tightir.g 
magic becomes possihle Built-m 
sound activated iinc Lamps included 
List $1200 

Call For Discount Price 


Derby Star 



Th« D*f|jy Slar hy Optet inciirpur^itrx 
Mvfee pipjl,!! elfecls Derby Lillie SUr. Jiul 
Umico By a Ilirk ol i swilch Iho^e fillects 
can he uclEvulcd ufie .it j hrite Tlie Dttfby 
pfEidiice^i 20 twifiled rihtuMis ol tidUnpfl light 
spill into upward and downward l>earhs The 
Little Star produces ID rnuliicolorcd ILai 
beams that rock and roll back and tcnifi 
TIk Uiuco produces 10 lociised beams ifi.it 
twisl ovtr a 160 degree ejp.mse .fiid n t 
rainbow ol colors. Built m sound .iri<v.f|pd 
mic I amps tiicluded 
List $1200, 

Cali For DiscounI Price 




Hundreds More Ligdls In Slock Lmrr g 
Cofitrollers A Dimmer?; Many r.i i 
ItflfiliQQ ellecls 

Plus: 

Lasers Lamps & 

Bulbs Accessories 

Stands $ Truss Color Gel 

Pin Briams Mirror Balts 

Neon Slicks Border Lights 

Blacklights Color Wheels 

Stage Lights Follow Spots 

Video Projectors 

Call for Catalog & Information 



PRO SOUND 


LJOHT1NO 


Order Toll Free 1-800-945-9300 

Outside of USA, Canada & Puerto Rico 1-714-530-6760 

13110 Magnolia St., Garden Grove, CA 92644 























































































































Understanding your 
Power Amplifier 

by Keith Clark 


Keith Clark is Vice President Public Relations for Jesse Walsh Communications. 
This article was prepared with the assistance of the engineenng department at 
Crown International, Inc., Elkhart, Indiana. 



The primary function of any power 
amplifier is to take an audio signal and 
boost the power of that signal up to a level 
where it adequately drives the speakers. In 
ever}' sound system, the amp is the last stop 
before the signal goes to the speakers. 

But what makes a good amplifier? 
Basically, it comes down to a combination of 
performance, reliability and value. Crown, 
one ol’ the top amplilier manufacturers in 
the world, i.s known for providing amplifiers 
with this combination, In this article, we 
will look at the Crown Fow'er-Tech® 1 & 2 
amplifiers, two new amplifiers with many 
applications in the DJ market that offer 
features to look for when selecting an am¬ 
plifier. 

When you talk alx>ut i)eiformance, you 
are really refening to an amplifier’s power 
rating, frequency response, signal to noise 
ratio, and distortion (or sound coloration). 
An amplifier should provide high power 
output over its intended frequency band, 
typically 20 ■ 20,000 Hz. WTiat separates 
amplifiers is the ability to distribute this 
power efficiently across the entire frequency 
response range. 

Crown designs their Power-Tech amps 
to provide efficient output throughout the 
entire 20 - 20,000 Hz range ( + or - 0.1 dB at 
1 watt). Not only does this makes for an 
accurate reproduction of the input signal, 
but also means thatpowerisn’t being wasted 
on inaudible low-frequencies. This allows 
more power to be devoted to fuller, cleaner 
mid- and high-frequencies. 
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Manufacturers may list peak power as 
well as average power. Peak power usually 
indicates the limit of the amplifier and 
should not be confused with the rating of 
the amplifier under heavy continuous cur¬ 
rent demands. Peak power means that the 
amp can handle the peak figure for only 
very brief periods. Typically this number is 
four times gi'eater than the continuous av¬ 
erage output power rating. 

Distortion, another key performance 


factor, is a variation or differentiation fi'om 
the original signal. Some amplifiers which 
are perceived as sounding “better” because 
of distortion or coloration ai'e actually far 
less accurate than amplifiers which produce 
pure, uncolored sound. 

To eliminate this problem, manufac¬ 
turers deal with it in different ways. For 
example, Crown equips its amps including 
the Power-Techs) with an input-output 
comparitor 110C@ circuit. The IOC circuit 
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AS A POINT OF COMPARISON. THE NEW CROWN POWER TECH 1 AND 2 
POWER AMPLIFIERS WERE SELECTED AS THE SUBJECTS OF THIS ARTICLE 
AS THEY ARE REPRESENTATIVE OF THE LATEST IN POWER AMPLIFIER 
TECHNOLOGY. BOTH MODELS PROVIDE THE VERSATILITY OF THREE 
SWITCHABLE INPUT SENSITIVITY CONFIGURATIONS, WHICH ARE SUITABLE 
FOR APPLICATIONS RANGING FROM SOUND REINFORCEMENT TO ELEC- 
TRONIC INSTRUMENTS. PO WER-TECH 2 DELIVERS IN EXCESS OF 440 WA TTS 
PER CHANNEL INTO 4 OHMS AND 320 WATTS PER CHANNEL INTO 8 OHMS. 
POWER-TECH 1 DELIVERS 300 WATTS PER CHANNEL INTO 4 OHMS AND 220 
WATTS PER CHANNEL AT 8 OHMS. THE POWER-TECH SERIES IS ALSO 
DESIGNED FOR EASY TRANSPORT, WEIGHING LESS THAN 35 POUNDS AND 
REQUIRING JUST TWO RACK SPACES. 
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The Uni venture 


DJ Express 400.... 



Sound Access.... 

•Lightweight....uses CD-Viewpaks™ which 
are one-seventh the weight of a jewel box. 

•Easy to carry....standard suitcase styling 
with a handle. 

•Easy access..,.the lid is removable and can be 
used as a base. 

•Organizes your discs....built in dividers 
keep your discs firmly in position. 

* Secure.,..two hinged locks. 

•Durable....rugged polyethylene case with 
tongue and groove aluminum valance. 



The CD-Viewpak is perfect for holding single 
CDs with "Safety-Sleeve™" prolcclion. The 
thinner profi Ic a I lows miilti pic discs to be stored 
in less space than molded boxes. The Viewpak 
will also hold graphic material in a pt>ckct on the 
reverse side. 


Call 800-992-8262 to order your DJ Express 400 today! 


UNIVENTURE 


CD-Viewpak and Safciy-Siceve arc ir.idcmurks of Univenture. Inc. 
IN CANADA CALL l-hO()-56.V.%5(> 


I'i} Bin ^7(1 Dublin. Ohii) Tfvl 

U.S Paieni l oreien Peadine 
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Aero Stage Mortar 


$19900 


only 

Regularly $250 

Launch pounds of confetti! 
Shoot dozens of streamers! 

Call and request our complete list 
of accessories, including CO 2 cartridges, 
types of confetti and 4 sizes of streamers. 



640 Frederick Si. • Hagerstown, MD 21740 
1-800-STAGE-66 • FAX (301) 791-7719 

We carry the fait line of 
Theatre Effects confetti launchers 


carefully monitors the transfer function of 
each channel, and is so sensitive that it can 
reveal distortion that can be hidden during 
typical testing. The IOC circuit alerts the 
user in the event of overdriving or misuse. 
Two LEDs mounted on the front panel, one 
for each channel, indicate this distortion. 

Another important factor is that the 
amplifier has protection from any condition 
that might cause overstress. For example, 
most amplifiers have an overheating indi¬ 
cator, but in many cases this indicator only 
activates at about the time the amplifier 
develops thermal problems, or, worst case 
— shuts down. 

Crown uses a patented Output Device 
Emulator Protection (ODEPCp that not only 
monitors heatsink temperature, but also 
other factors like ambient cooling tem¬ 
perature, peak AC line voltage, output 
voltage, output current and signal infor¬ 
mation. And in addition to monitoring 
these factors, it also automatically makes 
the necessaiy adjustments that protect the 
amplifier from harm, and most importantly, 
keeps it up and running. In addition, Crown 
builds in “Fault Protection.” In the unlikely 
event of output transistor failure, the power 
supply of the affected channel shuts down, 
protecting your speaker components while 
leaving the other channel free to operate. In 
other words, with fault protection, the show 
will continue even if a channel fails. 

Getting a good match between your 
amplifiers and speakers is another key. An 
amplifier without enough power can dam¬ 
age a speaker just as much as one with too 
much power. (The smaller amp will clip 
much more easily, increasing the average 
power “heat” a speaker must shed.) The 
best way to insure a good match is to select 
an amplifier that will provide plenty of 


power to the speaker during normal con¬ 
tinuous operation, but will not produce 
enough wattage to exceed the speakers’ 
peak power handling capabilities. 

For example, an amplifier which is 
rated at 220 watts per channel at 8 ohms 
would be well suited to power a speaker able 
to handle 100 - 200 continuous watts at 8 
ohms while providing enough headroom for 
transient peaks that could exceed 800 watts. 

Finally, one other factor to consider is 
the value of an amplifier. Value should not 
be confused with price, because with ampli¬ 
fiers you get what you pay for. Instead, 
value translates into things like reliability, 
as well as sendee and warranty. You can 
often tell a lot about a manufacturer and 
their products by the guarantees (or lack 
thereoO they offer. 


Crown backs their Power-Techs (as 
well as aU other amplifiers) with a No-Fault 
warranty for three years. If the amp doesn’t 
perform to original specifications or fails for 
any reason during the first three years, 
Crown covers all parts and labor, they even 
cover shipping charges and for a nominal 
fee you can extend this warranty for an¬ 
other three years. 

When your business depends upon the 
performance and reliability of your equip¬ 
ment, it’s a good idea to carefully weigh 
many factors before making a decision. 
Above all else, the best rule to remember 
about amplifiers is that you usually get 
what you pay for. Making a decision based 
upon price alone could be one that you end 
up regretting and paying for dowm the line. 




PRO 


(508) 927-6984 


Custom Cabinets & Cases 
for the mobile DJ 


Music Cases 
DJ Consoles 
Rack Cases 
CD Files 
Carry Cases 
Amp Racks 
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METEOR • PANE • SAMSON • ORYAN 


ULTIMATE SUPPORT • SONIC • STAGES • LIGHTCRAFT • 
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NOBODY BEATS 

Hi-TECH PRO PRODOCTS 


110% Price Protection 
30 Day Exchange 
Toll Free Ordering 
Wide Product Range 


• Defective Exchange 

• No Lemon Policy 

• No Hidden Surcharges 

• Nationwide UPS Shipping 


*WE WILL MEET ANY COMPETITOR’S PRICE 
PLUS SUBTRACT 10% OF THE DIFFERENCE!* 


* * 


For A Free Catalog 

Call 508-624-7479 


or write to 

Hi-TECH PRO PROOUCTS 

10 Winter Street, Southboro, MA 01745-1029 

** Minor Restrictions Apply. Call For Details. 
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Advfrtim’ iti Mohik' Btafs SHOWCASE! (JKKAI MTES for dealers and DJs is just $24.75 Per Cnluinn Inch (2-1/4'’ wide by ]" high, minimum si^c is 2’’) or $I per word 
(25 vvtini mijijmunii I'aymc-nl must aLCcmpany order. Deadline for JuDe.yuly i&«ue is April 17. For more information call Mike Buonaccorso at (716) 586-0315. 



DJ 


DJ SUPPLIES 
MOBILE LIGHTING 
NIGHTCLUB LIGHTING 


DISTRIBUTORS 


r 


NUMARK - GEMINI • LINEARTECH 
RED LINE LASER - STANTON - GEM 
SAMSON - NESS - MARTIN / LAMPO 
LASERVISION - AMERICAN DJ 
LIGHTCRAFT - Bl AMP - KNIGHT 
O'RYAN - METEOR - CALZONE 


”1 P.O. Box 45 
I Williamstown, NJ 08094 
1 -800-835-5506 
1-609-232-6222 


I_ Mdhi urderNhhi|i|i(>*i within4H ixiurn_| Call to Qet ofi OUT mailing Nst! 

US VOUR LRST CRH - UfC^LL BERT THE PRICE!” 



THOUSANDS OF TITLES 

... just what you've been looking for!!! 


& 



^ 6 












a 






We have all the 7” vinyl 45 RPM singles you’ve been looking for! 
Over 4,000 titles in stock! 1940's to 1990's included. We carry all 
the best selling oldies as well as those HARD TO FIND recent hits! 

American Pie 
P.O. BOX 66455-MB 

-FAST? LOS ANGELES, CA 90066 

RELIABLE SERVICE! (310)821.4005 



BIG SCREEN 
















■i* 


. . _ 


im 


SHOWS 


ARE IN BIG DEMAND 

DJ's who added a Music Video 
Shows are making $600 to 
$1500 per night. 

Many markets are untapped. 


OUR COMPLETE 
TURN-KEY SYSTEMS 
ARE ONLY $9975.00 


Includes: 

Sharpvision LCD Projector 
8 FT. Video Screen w/case 
Video Switcher /Mixer/EQ 
(2) Hi-Fi VCR's Rackmounted 
(2) 8" Cueing Monitors in Rack 
(2) Ozite Covered Racks 
(1) Tri-Pod Projector Stand 
(1) Shore Microphone 

All necessary cables/patchcords 
We also provide valuable 
marketing ideas and help in 
selecting your videos. 

CALL 

( 618 ) 244-2468 



MIDWEST 
VIDEO 

PRODUCTIONS 
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NEW ENGLAND SPEAKER 


home of the I 

SMILING wallet , 

& "LTWS" PRlClNGj 


IS our name 

AUDIO 

is our game 


AMPS / SPEAKERS 
PROCESSINC 

AB INTKRNA'I [QNAI. - ( I KWIN Vhd A 
CROWN - QSC ASHl Y - I V - JBL - LAW 

I)J MIXERS 

FITRMAN - GEMINI ■ NLJMARK - RANL 
LINhARTKCH-URiE 

LIGIITINC 

ETA - LIGHTCRAFT - S l AGi-CRAFT 

MIKES - CASES - STANDS 
_ aiul much niori'f _ 

Free Speaker Testing At All Times 

NEW ENGLAND SPEAKER INC. 

219 MAIN ST.. STONEHAM, MA 02180 

(617) 433-1786_ 


DISC JOCKEY 
INSURANCE PROGRAM 


800-486-0030 

Ask for Jim Kingston or Carol Bird 

I’ROVIDES: 

51,000,000 - LIABILITY 
$5,000 - EQUIPMENT COVERAGE 
Optional Limits Available 
Premium $525@ Year 
Insurance Co. Rating A+15 


7”--VINYL--12” 

Cassctles Can't be DJ'ed - CDs can be loo expensive 

VINYL IS STILL AVAILABLE! 

Send for current list tif vinyl hii^ uld & now 
We ill items not avjiiinhie ddmestically 

7" - MysleriouB Way 

7" Shnnicc - I Lnve Your Smile 

7" Marky Murk - Good Vibrnttona b/w Wild Side 

Write for list andl further informtition: 


MMS 


MUSIC MANAGEMENT SERVICE, INC. 

M46 Emerson Avonuo - McLoan. VA 221U1 


A ^ A A A ^ I > . » ‘ • v< ^ • .I ‘ 1. i’ » 

MORE PROFIT! • BEHER GIG! 

Double your investment & The Party Pack Incl udes; 

/ncrease with Hawaiian leis A Wraparound sunglasses 

DJSUPPLi^sr ,V Inflatable guitars A Louvered sunglasses 

Over 100 items guaranteed 'f Inflatable saxophones JV Neon sunglasses 

to get your dancing guests jv Inflatable microphones -V Blight Maracas 

more Involved in the party. y Beachcomber straw hats -V AND FUN!!! * 

CALL FOR MORE INFORM 

(201) 661-1014 "I (718) 447-2371 ^ 

'A division of ACEntertamment, Inc. ^ 

J*- 


THE COMPtaE JEWISH PARTY CD 


Horas • Lineilances • Ceremonial • Specialty Dances 

Every song you wUf need for a successful Bar/Bat Mitzvah, 

Wedding or of her happy occasion. 


BAR/BAT MITZVAH 

WEDDINGS 

Candle-lighting ceremony medley 

Processional - Dodl-Li 

Happy Bar/Bat Mitzvah 

Erev Shel Shoshanim 

Hora Dance Medley - instrumental 

Recessional - Simon Tov ' 

Hora Dance Medley - vocal 

Chossen Kalleh 

Arsla Alenu 

Mazel Tov 

Utsu Etsa 

Crowning Ceremony - Mezinka 

Dayenu 

Daddy’s Little Girl 

Hevenu Shalom Alechem 

Short Hora Medley - Instrumental 

Ose Shalom 

Short Hora Medley - vocal 

Hava Nagila 

Israeli Dance - Mayim Mayim 

Yesh I 


If you do lust one Jewish affair this year, this CD is a must! 
Produced by Disc Jockeys for Disc Jockeys! 


EACH CO* 

ADD $3.00 
FOR POSTAGE 
& HANDLING 

ALLOW 
2-3 WEEKS 
DELIVERY 


DISTRIBUTED, MARKETED AND PRODUCED BY 
BOBBY MORGANSTEIN PRODUCTIONS 

FOR ADDITIONAL INFORMATION CALL (215} 947-6S35 

MAKE CHECKS PAYABLE TO 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 WHEATSHEAP RD., HUNTINGTON VALLEY. PA 19006 


NOUVEAU LIGHTING 

The new name in nightclub iJ DJ lighting & sound 

Special Effects □ Lasers J Fog Machines □ Rainlites J Rope Lighting 


WHOLESALE PRICES 
ALL MAJOR CREDIT 
CARDS ACCEPTED 


DJ Consoles J Mirror Balls J Helicopters J Lamps 

CALL FOR OUR FREE CATALOG 1-800-243’9797 


NY CALL 
(516) 293-0075 


DESIGN - SALES - INSTALLATIONS - SERVICE - EXPORT 


Mobile Beat 
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the Real Stuff 


Attention CD Disc Jockeys! 
Volume 4 is here, the ultimate set! 


Mot stvdio romakoM, but .... 

All The Criainal Artists 

Vclume III Vclume V 


*rf 

by 

by 

by 


AliB*at 

Vclume I 

Hat ill HrtkSiM 
r iirtiU«ai 

fmmhjfing 

PROCC&IIONAU • 

RCCEMK3 NAl MUSIC # 

INTRODUCTION RCDS • 

BRIOAL INTRO • 

TOSS FANFARE • 

THE CHICKEN DANCE • 

ThoEMtHALDS • 

ANNA^ERSARY WALTZ • 

EDDY HOWARD • 

THE HOKCY POKEY • 

RAY ANTHONY % 

THE STRlPPeR • 

The DAVID ROSE ORCHESTRA 
plus 13 mDrmf 


nr mm^m M 

Vclume II 

Clatuc WMdim 
[)afK« Hutlc 

• CELEBRATION 

• HOT HOT HOT 

• THE TWIST 

• NEW YORK. NEW YORK 

• OLD TIME ROCK N'ROLL 

• TWIST tnd SHOUT 

• WE ARE FAMILY 

• SHOUT 

• THE LOCOMOTION 

• LADAMSA 

• MONY, MONV 

• NEW YEARS 12:00 
COUNTDOWN 

pfus 8 morvf 



CiafUC WMldiM 
SfnI DancM 

fsAtumig 

ALWAYS 
ALWAYS and 
FOREVBI 
FALUNO IN LOVE 
COULD I HAVETMS 
DANCE? 

i ENDLESS LOVE 
ONEIN A MILIJON 
i HB)£ AND KNOW 
JUST YOU AND I 
I SEA OF LOVE 
I WONOmUL 
TONIGHT 
pJuM 3 motwf 



Ciaitfc Wrddlfvi 
teedattv Dattes^ 

fDbtunng 

I ELECTRIC BOOGIE 
I HANDS UP 
I STROKIN* 

I THE STROLL 13 tkn*i] 
t JUSTAdOOLO 
I COTTON EYE JOE/ 

THE SC HOmSC HE 
I shook me ALL NIGHT 
I BIRTHDAY 
I MACK THE KNIFE 
> CHAPEL OF LOVE 
I DA BUTT 
I LET'S TWIST AGAIN 
I WHAT I UK£ ABOUT 
YOUl 

f>io3 6 moref 



gutk 

CD 


Mock Disc l•«#ur«« mtfor 73 mloutmc ot ilfgIfalfy 
imoMtmrmd Ortgtumt Mvslc fa DJ portormanco ordmr^ 

“SER/OUS CD 0/ SOfTWAftE, 

NOT A K-TEL PARTT DJSCI" 

BERNfE HOWARD po,togeA.*ndling 


ffx«r4iflivoly DIjTfiJiirlrii b|f 

DJ BERNIE HOWARD 4949 Dempster Street Suite 201 Skokie, Illinois 60077 

Tor aMitional iniormafion call (708) 074*7760 moM 



Mobile DJs: 

COMPUTERIZE NOW! 


Software written exclusively for Mobile DJs with features such as: 

- Daily popup screens remind you of bookings not confirmed. 

• Built in 'mail merge* to print contracts, envelopes, invoices and sales letters, mailing labels. 

- Print out DJ planning sheets, listings of confirmed bookings and unconfirmed bookings for 
client follow-up. 

- Print music list by TITLE, ARTIST, CATEGORY, BPM, YEAR, PRIORITY or a list of 

SPECIAL DANCES {two step, Waltz, Fox Trot, Etc.) and even a special list to give your 
clients (a great sales tool!). 

- Word Processor -Compufer/zed BPM Counter 

VERSION 2 AVAILABLE NOW 

Version 2 is a Clipper compiled application and requires 100% IBM-compatible 
“At-Class" computer, DOS 3.3 or higher, hard disc, and dot matrix or laser printer. 

Free full function demo - specify 5.25 or 3.5 Disk or download the demo immediately. 

Set your modem at N-8-1. Call 24 hour DJ BBS at 505-255-5521 
1200-2400 BAUD / Follow on screen instructions. 

Jo Jo Pineau Entertainment 

5812 Bellamah NE Dept. 3 
Albuquerque, NM 87110 
505-255-5555 (voice) 505-255-5521 (data) 











































Jim locib/ niu/ic 

1055 MAIN STREET 

STEVENS POINT, Wl 54481 



Over 35 Years in the Bunineits! 
BRAND NAM RSI 



. •(: 


SALES 

SERVICE 

INSTALLATIONS 

Honest Answers From 
The Sound And Lighting 
Professionals! 


Visa - Mastercard 
American Express - Discover 

(715) 341-1666 
FAX: (715) 341-1800 


AMERICAN DJ 

MARTIN 

AMPCO 

MERE IMAGE 

AUDIO TECHNICA 

METEOR 

BBE 

NADY 

BEYER 

NESS 

BIAMP 

ORYAN 

J| BOSE 

PIONEER 

] CALZONE 

LASER KARAOKE ' 

1 CREST 

QSC 

1 DIGITECH 

RANE 

1 DOD 

ROADIE 

1 EAW 

SHURE 

» ETA 

SONIC 

■ FURMAN 

STANTON 

t GEMINI 

SUMMA 

^ GENESIS 

^ - 

SUNN 

f GRUNDORF 

TASCAM 

j LAMPCO 

TOA I 

* LIGHTRONICS 

ULTIMATE 

K 

1 

AND MORE! 

1 800^7-5125 


VJ.. H 




YOUR COMPLETE MUSIC STORE CARRYING NEW AND USED GUITARS, DRUMS, 
RACKS, P.A. SYSTEMS, MIXERS, LIGHTING, RACK EFFECTS AND MORE! 




GET ON OUR CASE 
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GENESIS CASES AVAILABLE FROM STEEL CITY DJ SUPPLY 

CALL TOLL FREE 1-800-786-8997 

(412) 682-8997 -- 2000 BROWNSVILLE ROAD. PITTSBURGH. PA 15210 


O 

> 



t/> 

m 

O 

J) 

> 


u 

m 

O 

c 

T3 

s 

m 


SPECIALTY CDs ON SALE - CALL TO GET ON OUR MAILING UST! 
“DJs DO IT WITH 12 INCHES” T-SHIRTS ONLY $12 


m 

m 

□ 

w 



FREE LIGHTING CATALOG 
AmericanDJ Inc. 

LOWEST PRICES] 

LARGEST LAMP SUPPLIER 

For ALL your Sound and Lighting NEEDS 

iOO Wan Par 56 NSP • S 13 

500 Wan Par 64 WFL • s 18 

Heltcopier 4 Head only - $139 

Fog Machine lOOO W S269 

100% Money Back Guaranteed 

h 1 M Hiik t. t lit-Lk nr t 'jll 
Aik! V iH ''i lukkhi'U t tv 

lU MU Nn IkAt K PmJlHKTlDSS 
4 ::o Mh Avl N t Votis, Nl) 

l*k(inc 701-772-7415 







$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 


DOUBLE 

YOUR 

WEDDING 

BUSINESS! 


Kx[>aml you I 

Miiki' inori' itkuu'v oh rvi^ry oliiuil' 
So 1*^8, aclvorl [sijijr & market \n^ 
with iintvrti ri mi ills. Fut 
rui'ihiU’ iiiformalHiii uti 
The Wedftifff* Expert(*uhie in 
Sit ten amt Marhetinf*, 

(hill Tudiiy! 

800 - 2 MARRY 2 


$ 

$ 

$ 
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$ 

$ 

$ 

$ 
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$ 


ii!j5 rp lJJ ikj? ^ tP 



.SY/AM 7Y:// miTAW NOW! 



JET FUEL'S TRANSFORMER 
SCRATCHIN* BUnON 
$39.95 eoch $AS lof 2 ♦ Shipping , ^ 
_800-322-1095 

APOLLO DJs 5100 A Street, Little Rock AR 72207 





MiWIIB MM* MM Utar 


IV£ Can Help YOU 
Make Money! 

you want to beat out the competition, 
you need quality equipment... 
can help you be a success! 

• We Are An Audio & Lighting 
Company . .. Run by DJ’s To 
Service DJ’s 

• We Sell Only Quality Equipment 
and Never Sell You Short! 

Call TODAY For A FREE Catalog!! 

(314) 781-3665 

7370 Manchester Bivd. • Suite 14 • St Louis. MO 63143 
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Books & Publications 


HOW TO BECOME A 
RADIO DEE JAY 


A STEP BY STEP GUIDE 
TO PUT YOU “ON THE AIR" 

This fuliv illustrated book shows vou: 

^ .i 

How to nuke contacts 

✓ How to Practice 

✓ Where the jobs arc 

✓ How to record your audition tape & 





Send $12.95 to JLj Publications 
P.O. Box 8527 
Cleanvater, FL 34619 
Orders shipped same day - 
Include name and address 


Booking Boosters 


IntTcast* vour sales with mv direct mail letters 

■*' -r' 

on actual Icitcihcad. One each for weddings, 
schools, and Christmas. Professional contract 
also included. Only $10.99 postage included. 
Send check or M.O, to Mad Manin Paxluciions, 
P.O. Uo.x 3185. Wichita l-alls. TX 76309 


I 


Business Opportunities 


!! MAKE EXTRA CASH NOW !! 
Photo-Buttons & Kcvchains 
Under $ 200 investment - Free Inlormation 
Call 5(11-982-69(18 Anytime 
WILD JOE KING’S P.ARTY MACHINE 


CDs 


DJS! THIS CD SAYS PARTY! 

Jukebox .S|')ecial . THE BEST compilation disc 
of (he most requested party songs. NOT A 
REM.AKE! Totally new. digital, copyrighted 
amingcments with effects: Happy Birthday. 
The Slrip[)er, America Tire Beautiful, AND 
.MORE! Send S 16.9.5 + S3 S/H to Dvnaiuic 

mf 

Recording. 2844 Dewey .Avenue. Rochester. 
NY 14616. New York State residents add 1 % 
sales ta.x. Satisfaction is guaranteed! 

(716)621-6270 


Pro Audio - New 


ASHLY FET-2000M Stereo Amplifier, 
}(K) watts @ Channel - Brand New, Never Used- 
$750.(716)586-0315 


•CUSTOMIZED* 


• TABLE-TOP BA]\NIERS 


• PEl^Nl.ANITS & FLAGS 
free STAISDIISC BAI\|]\ERS 


FREE 

1039 West Barkley Avenue • Orange, CA 92668 



Phone (800) 654-0294 or (714) 638-3783 
FAX (800) 451-7853 or (714) 633-0984 




PIONEER LASER 

KARAOKE 


Huge Inventory of New and Used Equipment 

Every major brand of Pro Audio accessories in Stock! 


Hardware & Software (discs) ♦ Wireless Microphones ♦ Cerwin Vega 
Speakers ♦ Crown Power Amps ♦ JBL Jk AB Amps ♦ Numark 
♦ Electro-Voice Microphones & Speakers ♦ 

Here’s your chance to now get involved with the profit and money-making 
Karaoke! PIONEER KARAOKE SYSTEMS IN STOCK- READY TO SHIP! 



® Call Now! 508-753-8724 


Ask for salesman #5 - Ken Duquette 

Gordon Music 


3 LOCATIONS! N 

484 Main Street - Worcester, MA 
333 Main Street - Southbridge, MA 
\^177 Main Street • Fitchburg, MA y 


VISA / MASTERCARD / AMERICAN EXPRESS / DISCOVER 



Clip or copy your current address label and send it to us with 
your new address - We’ll do the rest. Mail to: Mobile Beat, 
Subscription Dept., P.O. Box 43, East Rochester, NY 14445 



Mobile Beat 


































































































Karaoke 


I- 

I CLASSIFIED ADVERTISING 

ORDER FORM 



KARAOKE 


s. 




/ '■ 

ii I 


'I s' 


prices on ‘Xaraok^e Systems ami Sof hoare! 


SPECIALS 


Laser Discs for Pioneer players from $79.95 
>13 to 15 inch monitor stands with mic hoiders & 
casters, heavy duty chrome just $269. 

AUTHORIZED DK SONY AND AMAYAKAN DEALER 


S/ 
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DKKaraoke 


Po44jeH 


GREG POWERS ENTERTAINMENT 



AMAYAKAN 




visa (207) 934-2204 mastercard 

PRICES DO NOT INCLUDE SHIPPING - LIMITED QUANTITIES ON 

SOME ITEMS - CALL FOR FREE CATALOG 
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S1NG-A-L()NG KARAOKE 

ACCOM PA N1M ENT CASSETTES. 
Available lor ihe amalcui or proic\sioiial siiign'. 
All styles of iiiusie. f ree ealalog! 

CHARTBDSTERS 

Dept. MB, 400 Ensley Dr, Knoxville, TN a79?0-9t15 

Call Toll Free I -8flO-347-.S.5(M 

13 m 13 NiKKaiua 

KLUOKC SniEMS 

THE 

ORIGINATORS OF KARAOKE 
HARDWARE / SOFTWARE 
ACCESSORIES 

America’s #1 Karaoke 

Mobile Beat’s 

SPECIAL KARAOKE ISSUE 
Coming June 1st 

Closing Date - April 24th 

To Advertise - 716-586-0315 

1-800-NIKKODO 
( 1 - 8 0 0 - 6 4 5 - 5 6 3 6 ) 

l/iMi HT FINANCING !■“ 
IsPirl AVAILABLE |pl£U 


KRRROKE OWNERS 

Finally ft Photo Ready Printout 

That fits to the custom disc selections of 
the individual Korooke owner. That you 
simply take to your local printer for 
your quantity booklet printing. 

Printouts alphebeticelly by Artist or 
Song Title, ior Pioneer discs onlt^. 

Vour printout comes with an artistic cover 
sheet and with your Co. name & number, 
along with complete Karaoke instructions. 

r For our FREE brochure, price sheet 

and order form call or write to ^ 

Data Tech • 

Suite 348 iUashington St., Pennsburg PR 18073 

Phone (215) 679-6825 

Our Job at Data Tech is to make you look as 
professional as possible in your Karaoke busine 
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Mobile Seat 
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Sound & LUbtind. 
Sales Se Rentals 


Music Connection 20114 1/2 Satlcoy Street, CanodCl Parle, CA. 91306 


Amps/Mlxers 

Carver 

Gemeni 

Numork 

Soundcraftsmen 

Stanton 


Microphones 

Adam 

Audio Technica 

Nady 

Shure 



American DJ 

Lightcraft 

Martin 

Meteor 

Spectrum 

Stagecraft 


Cases/ConsQles 

Galaxy 
Genesis 
Sonic 
Tuff Kases 


Accessories 

Knight 

Uttiite 

Ropco 

Carpet 

Hardware 

Glow products 

Specialty CD's 

& Much Much Morel 


■■■■ Free Catalog ■■■■ 

C8I8J 709-0247 






P Co. 


For All Your Sound, Lighting, 
Video, Karaoke Needs 

AT" WHOLESALE PRICES 

DEALERS WANTED 
* ALL BRANDS * 
800-352-3757 / 502-782-1810 



Future 
Advertisers 
Here’s Proof! 


'■MOBILE BEAT has certainly become one of the best avenues we have 
to present our products to our customers. It seems everyone across the 
country reads MOBILE BEAT. When I ask, Tlow did you hear about 
us?', the common reply is 'I saw your ad in MOBILE BEAT!'" 

,.. Dave Miller, National Marketing Director, KLS Electronics, USA 
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SUBSCRIBE NOW TO 
NORTH AMERICA’S#! 
MOBILE DISC JOCKEY 
MAGAZINE 


Call 1-800-836-9355 or 716-586-0315 (Visa / Mastercard) 


MOBILE BEAT MAGAZINE / LA COMMUNICATIONS INC. 

P.O. BOX 43, EAST ROCHESTER, NY, 14445 
START MY SUBSCRIPTION TO MOBILE BEAT IMMEDIATELY! 

PAYMENT ENCLOSED ^ BILL CREDIT CARD _J ONE YEAR 
RATES: I YEAR (6 ISSUES) - $19.95 US / $24.95 CANADA 

2 YEARS (12 ISSUES) - $34.95 US / $44.90 CANADA 
NAME _ 


Complete and Mail Form or 
Fax To: 716-385-3637 


TWO YEARS 


Rates vary outside 
North America 


DJ COMP 


ADDRESS 

CITY 


STATE/PROV 


CNTRY 


ZIP/PC 


PHONE 


VISA/MC # 


EXP, 


SIGN.ATURE 


54 


Mobile Beat 

















































































If? 


If you’re still not a Mobile Beat subscriber, 

HERE’S WHAT YOU’VE BEEN MISSINO! 

^ The mobile beat top 200 I A chance to win a $2,000 numark CD player I Pop, 

COUNTRY, AND DANCE MUSIC CHARTS w/BPM > MONEY SAVING CD COMPILATIONS I NeW 
product REVIEWS AND COMPARISONS I ReADER FEEDBACK AND OPINION > WhAT’S NEW IN 
SOUND, LIGHTING AND KARAOKE I COPYRIGHT AND LEGAL ISSUES I TECHNICAL ADVICE ^ 

Super deals on equipment and music I MDJ profiles I Advances in technology I 
Ideas to help you market and manage your MDJ service beher I MDJ horror 
stories I Dr. shock jock I Reports on DJ expos and sound and lighting equipment 
trade shows I Industry news I Coming events I And that’s just a sample! 

If you take pride in what you do, and are serious about success, then . . 




> Subscribe today. Just use the handy form on the facing page! 




LOWEST $ ON DJ DUAL CD PLAYERS 
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Mobile Seat 










































































Coni'd from page 41 

mounted to a base. An internal microphone translates 
sound into pulses which cause these mirrors to rotate 
clockwise and counter-clockwise. Although there are only 
three mirrors, the number of brilliant colors produced is 
seemingly endless. As the beams hit the mirrors at different 
angles the new colors appear. As a result, bright “dots" of 
light change color as they sweep across the dance floor. Fog 
is not a necessity, but heightens the effect, particularly in 
a larger room. RAVE’s movement is frantic, but in a ver>' 
fun sense. Throw on any dance tune with a good beat, and 
RAVE will whip through the crowd like a roller coaster. 

Designed and manufactured by Abstract and sold 
exclusively in the US by KLS Electronics, RAVE has 
several unique points worth mentioning. First, lamp re¬ 
placement is a breeze. Simply loosen six wing nuts and the 
entire top comes off. This also makes it easy to clean the 
mirrors. The dichroic centerpiece appears to be fragile and 
easily damaged. NOT! It is quite sturdy and placed far 
enough inside the unit to lessen the chance it could be 
damaged accidentally. Initially, we were surprised that 
RAVE did not have a control to adjust the sensitivity of the 
built-in microphone, however, on location, this was not a 
problem as the unit seemed to adjust to varying sound 
levels on its own (spooky). One thing that would improve 
this unit would be a way to control the speed and direction 
of the dichroic centerpiece. This would allow the effect to be 
used in some unique ways, such as to create the illusion of 
colored spotlight beams drifting across the dancers. It 
would surely put many mirrored balls on unemployment 
immediately. Rave can either be tree or truss mounted, or 
set up on a table top. We do not recommended any tjqje of 
lighting be placed atop your speakers. 

JEWEL. Last in this group of new lightweight effects 
is JEWEL from American DJ. Unlike WHIZ and RAVE 
which project a light beam through a lens and then onto a 
mirror, JEWEL first bounces the light off mirrors attached 
to a concave disc inside the unit. As this disc rotates back 
and forth via the internal microphone, a spray of beams is 
projected through the lens. The resulting effect, commonly 
known as a “flower”, is bright and alive wdth movement. 
Although there are similar effects on the market, JEWEL 
excels in several areas. First, it is very small and extremely 
lightweight. Measuring less than 14''in length and 5" high, 
JEWEL is an excellent example of simplicity in design. It 
has sensitivity adjustment for the microphone and the 
mirrored disc inside can be easily changed from colorless to 
colored (optional). It is best hung from a tree or truss, and, 
like all flower effects, should be used with fog. JEWEL is a 
lot of effect for a very low price. It retails (suggested) at less 
than two hundred dollars. It should be a prime consider¬ 
ation for any DJ who is already using a row of Par cans and 
wants to add beam effects. 

In the final analysis, it is crowd reaction that deter¬ 
mines the value of any lighting effect. Manufacturers have, 
from time to time, introduced effects which just didn’t have 


what it takes to please the crowd and those effects have disappeared. 
This is not the case with the three effects discussed here. Within their 
own right, all are winners. 

Regardless of how good these, or any other effects are, there are a 
few things to keep in mind when u.sing lighting effects. First, just as 
there are people who will complain that your sound is too loud, there will 
always be those who will say the lights are too bright. Sound you can turn 
down, but in order to create the desired effects, lights have to be bright 
For the most part, these effects will be best received at parties where the 
crow'd is on the younger side. To reduce complaints from, and I hesitate 
to stereotype, “the over fifty crowd", take some extra time setting up and 
test your lighting. Aim the effects so that the beams seldom flash across 
the dance floor at eye level. Mobile projectors and beamer effects have 
been designed to give DJs a tool for turning any dancefloor into a three- 
dimensional fantasy land of color, light and sound. Looking directly into 
any effect at short distance, is uncomfortable to say the least. Effects, 
like those featured here, will put new pizazz into your performance and 
boost your on-location referrals, but only when used with a little common 
sense. 


MOBILE BEAT TECH TIP #121: 

It may look a little odd, but if you find yourself without a working 
microphone, plug a pair headphones into the mic jack and talk into an earpiece. 



The Ultimate Mobile DJ Lujhtifuj PAK 


Low Cost 
Compact Design 
Hands-Free 
Operation 



• 16 Chase Patterns 
Sound-Activated 

• Optional Rope 
Lite Output 


MOBILES! Stand out from the 
competition with Lighlcraft’s 

Mobile 460 - The Hottest 
Lighting PAK in the U.S.A.I 




VO, CHECK IT OUT AT YOUR 
LOCAL DEALER TODAY! 



Li£fhting Makes the Differettce. 



ghtcraft 


P.O. Box 1670 

Center Harbor, NH 03226 

(603)253-7217 


Ju — 

%y'Awards 

"Most Innovative Lighting" 

1991 - Winner 

Made in the U.S.A. 





































UgI^SHOV'^ 


The Incredible Shrinking Light- 
show" featuring THE JEWEL from 
American DJ (front left), THE 
RA VE from KLS (center) and 
SHOW'PRO’s , THE WHIZ. 



Innovative Designs 



Mobile Beat 
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CLUB MUSIC 

Hundreds of international releases reviewed each issue: Pop- 
Dance • House • Rap • HI-NRG • Soul • Funk • R&B • 
Reggae • Alternative • Rock • Worldbeat • Freestyle • 
Remix services... 


STUDIO TECH 

Introductions to new technology and techniques for DJs: MIDI, 
sound systems, home studios, sampling, electronic instruments, 
CD mixing and more... 

Streetsound Magazine is available only through fine dance 
music retailers, DJ equipment dealers, selected newsstands, 
and by subscription: 

First Class Air Mail (12 issues): US & Canada: $42/year* 
International: STS/year (US funds) 

Prices subfect to change without notice, *in Canada add S2,94 GST 

STREETSOUND MAGAZINE 

174 Spadina Ave., Suite 506, Toronto, Ontario, M5T 2C2 
(416) 369-0070 - Fax (416) 369-1702 


PLAN NOW TO ATTEND 
THE 1992 



DJ Forum 


Where: 

Valley Forge Convention Center 
King Of Prussia, PA (Near Philadelphia) 
When: 

Saturday, Sunday & Monday - 
August 29, 30, & 31 

What: 

The second annual 
East Coast DJ Forum! 

Featuring: 

Seminars - Workshops - Exhibits 
Fabulous deals on Music 
Sound & Lighting Equipment 
DJ Books and Videos and Much More! 
Registration Fees: 

$50 for 3 day pass or $20 Per day 
for ADJA members 
$60 for 3 day pass or $25 Per day 
for non-members 

For more information 

Call - 800-355-6060 
In PA-215-675-9567 

Presented by the American Disc 
Jockey Association 



































APRIL 1-17 

WORLD LIGHT SHOW 
HANNOV'ilR, GERMANY 
(609) 987-1202 (INFO IN U.S.) 

APRIL 27-29 
NATIONAL SOUND & 
COMMUNICATION ASSN. 
ANAHEIM, CA 
(708) 598-7070 

MAY 4-7 

1992 DJ EXPO WEST 
SHERATON UNIVERSAL 
HOLLYWOOD, CA 
(516) 767-2500 

MAY 9-10 
OHIO MUSICAL 
INSTRUMENT 
EXPOSITION 
I-X CENTER 
CLEVELAND, OH 

MAY 16-17 

JUMPING FROG JUBILEE 
CALAVERAS COUNTS' FAIR 
ANGELS CAMP, CA 

MAY 30-JUNE 2 
SUMMER CES 
MCCORMICK PLACE 

CHICAGO,IL 

(202) 457-8700 
JUNE 17-21 

NEW MUSIC SEMINAR 

MARRIOTT MARQUIS I lOTEL 
NY, NY 
(212) 473-4343 


JULY 19-21 

DIXIE DANCE KINGS 
(404) 740-9067 

lULV 26-28 

NIGHTCLUB AND BAR 

NEW ORLEANS 
CONVENTION CENTER 
NEW ORLEANS, LA 
(800) 247-3881 

AUGUST 22-24 
EAST COAST 
DJ FORUM II 
VALLEY FORGE 
CONV. CTR, 

KING OF PRUSSIA, PA 
(800) 899-6727 

SEPTEMBER 6-9 
PLASA 

(PROFESSIONAL LIGHTING 
AND SOUND ASSN.) 
LONDON, ENGLAND 

(0323)410335 

SEPTEMBER 10-12 
DIMENSIONS OF DALLAS 
DAL! AS, TEXAS 
(214) 826-6832 

NOVEMBER 20-22 
LDI92 
INFOMART 
DALLAS, TX 
(212) 677-5997 


TO HA VE EVENT(S) LiSTED. SEND INFORMA TION TO CUED 
UP, MOBILE BEAT, P.O. BOX 43. EAST ROCHESTER, NY 
14445-0043. INCLUDE DATE, EVENT SPONSOR. AND LO¬ 
CATION. TO INSURE ADEQUATE LEAD TIME. PLEASE 
SUBMIT INFORMATION AS FAR AHEAD OF TIME AS POS¬ 
SIBLE. 


CONGRATULATIONS 

Mobile 

Beat 

ON YOUR 

FIRST 

ANNIVERSARY! 

Prom: 

The Canadian Disc 
J ockey Assoc ia t i o/i, 
and CDJA members 
across Canada, 



























































Looking back on 

EXPO 92 

It was a lousy weekend for the Buffalo 
Bills, but an excellent weekend for over 1,000 
DJs from throughout Canada and the North¬ 
ern US, and delegates from as far away as 
Argentina. It was Canada's tenth Anniver¬ 
sary DJ Expo and it was a weekend packed 
with DJs swapping horror stories, participat¬ 
ing in informative seminars, viewing new 
product demos and enjoying a much deserved 
break after the winter rush. Exhibitors rep¬ 
resented virtually all the most common names 
in DJ equipment and Karaoke plus computer 
software, cellular telephones, pre-recorded 
tape DJ libraries (legal in Canada) and sev¬ 
eral other DJ related fields. Although most of 
the feedback was very positive, several at¬ 
tendees, particularly those from the US, sug¬ 
gested the inclusion of more seminars fo- 




Highlights of Canada's Expo ‘92 (held Janu¬ 
ary 25&26 fn Toronto) included a Saturday 
night oldies party featuring a terrific sound 
and lighting system courtesy of Electro- Voice 
andKLS Electronics (photo left taken prior to 
party). The party was hosted by Craig Smith, 
former producer of the immensely popular 
CKFM oldies show “Looking Back”. 


casing on marketing, training and organizational development. Larry Hampson, of Three 
Amigo Productions, who produced the show, says all suggestions are being considered in 
preparation for the next show, tentatively scheduled for November of 1993. 



ATTENTION MOBILE DISC JOCKEYS!! 


Finally 


A Case Company That Understands Your Needs 


10 space Rack and Stand 

All In dneP Stmdard Console Case 
shown an our Rick Slind Easy as 



Amp lefl 

filial 

AfiMibli 


Prices ftarting at $88, 


Single Turntable & Mixer Cases 


retied 

MjrOShl'T 


yeOi.jp" iX-t, Fif'tl 

n*r[fwj*« Cflfppl 

Lirfi ru’r 


f giri Caw 



Prices starting at $79. 


CD's Available in Any Case Style 


Dluhlfr Row 

Tripla Riw | 

5 Row 

Skogiii How 

Qfiohii new 

Triplo Row 

‘4.- c5s 

Holds 100 1 Ho ds i&b 

H.;!CsZ35 


HeUS 5ba 



Prices starting at $59. 


Albums Available in Any Case Style 



18“ 

14' 

Ootiblo Rnw 

Ho []& 135 

HQids 130 

HgfcCj ?00 


Prices starting 
at $59. 


45*s Available in Any Case Style 



Prices starting at SS9. 


Heavy Duty 
Polyethelene 
Travel Cases 


CD Ciu ^ 


4 Row Hoid^ 
laj 



ClU 


Console Cases 

Heavy Duly ffledium Duty 
FiighI Case Flight Caies 
Rfc ot Surface 
Hjfdware Caipcii 

or Vinyl 


Carpeted 
Naidshpii case 



nc«f ilBiling 
at $139. 



t Row Ho<d$ 
1?0 


45 Cm 

2 Rows ' 
Hgip 
2?^ , 

Any 

Case 

$19/ 

ea. 


L 






iLotfr o' 

2-.031 nnefl 




Cassette Cases 
Available in Any Case Style 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 


SEND S3.00 FOR COMPLETE CATALOG 


MosterCard 

' / 



VISA 
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Exclusively Distributed by: 

Call today for the latest 
information on our top 
performers. 

27501 Schoolcraft Road, Livonia, Ml 48150 
313-425-6620 Fax: 313-425-2103 




































Due to the fact that he can’t remember wtiere he 
PUT THE LETTERS, “FORUM WITH THE DOCTOR”, 
wherein Dr. Shock Jock will attempt to answer a 
year’s worth of questions from Mobile Beat read¬ 
ers around the world, will (probably) appear in 
THE June/July issue, 
this means you haven’t 


MISSED THE BOAT AFTER 

Aix. There’s still time for you to write down your 

MOSl' PRESSING DJ REI^TED QUESTION OR CONCERN AND 
SEND (or fax) it TO THE GOOD Dr. (c/O MoBILE BeAT) 

TODAY! 



Wtinvita lO nadcrv IP tend In ny tad ill quota, knerUs 

■nd tot JRi BE^ BREAK c/o 

1«445 


A TRIBUIE TO 
THE KING... 
ELVIS PRESLEY 


nsHMunr EoiB.. aeaiw 

By AnneaiR^ 

EMs fashion colledions ai^ the (HKe agah. 

classk: white cape wOt be avails in an Hicied2)le var^ 
falyics-fiTim poly’bfcnds to cashirei^ The 
the hip-length capes be the iTOst popular. Hoi 
inckJ(l^wklebel&whh gem encrusted bixi^whii^ scarves^ a 
ndbig goMcltains.Thecapf%aiidaai^ssoh(^arema^ 
worn with srando(bodysiBt& 

ANNULS HOT GOSSIP: You heard it hm first JtatphL^^ will 
iniroduce the "Hwj/Wp^sKrlsornetiine this year, Tte 
pbyer logo wiD be replaced by a yet undisclosed desiOT inspired 
byTt>eiSngof rockn^rol Afii^'HvisinaCadillar 
was just one of many designs shown toRa^phlauietit^ 
Marco Goobini, 

'KnjmfosiNKR 

KKis bns won’t mtnd it quite so much when a fetter 
ih^’ve sent is returned to them 
With a [)ortrBil of The Kir^ aflixed, the returned enve¬ 
lope will still be a welcome sight Americans will soon 
have the pleasure of seeing Elvis' likeness grace their cor- 
n^spondence. The U.S, Postal service has announced the 
EKis IVesley stamp, the first to be i^ued in an American 
rock nVoll music series. Fans can't wait for the stamp 
to be issued to the public. No such thing as msuificient 
postage when we^re takuig about the idngl 


VISIT THE EUlS PRESIEY MUSEUM AND GIFT SHOP 

ON MUSIC ROW 

(LOCATED BETWEEN TOE BARBARA MANDRELL ONE 
HOUR PHOTO AND THE ERNESTTUBB RECORD SHOP) 
IN NASHVILLE, TENNESSEE, 


NO MORE CRYING IN THE CHAPEL- 

WANTTO START AN ELVIS CHURCH OR CHAPEL? 
OUR KING OF TOE CABLES ELVIS CHAPEL IN 
CORAL GABI JiS. FL OFTERS AN AFFORl^lABLE 
START-UP KIT, CONTACT: THE REV, DAVID M. HAYES. 
300 ARAGON AVE. 1360 CORAL GABLES, R 33134 



Robert Lopea became El Vez in 19i88, inspired by an EMs 
exhibit at the art gaDery where he was curator. It was 
almost a case of compl^ Elvis overlodd, as the raOcry was 
filled with Elvis music, videos, fimishin^ clothing, and 
everi( kind of Elvis inspired art imaginable. After a month of 
total immersion, Robert felt he had to do something himself, 
Lopez was also concerned with Latino gang violence and 
the dropnout rate of chicano teens. He combined his chaiity 
work with a tribute to the King of rock n roll, changing 
some of the lyiKS to IN THE GHETTO to create EN EL 
BARRIO, and adding a lot of humor to the show. Only a few 
closed minded Hhris fans look offense to this, most realising 
that Elvis would have approved of a tribute combined with 
an important message to teens, 

El Vez has worked with jerry Garda, Carlos Santana, 
Ruben Blade^ Linda Ronsiadl, Tito Puente and Celia Cruz. 
And by combining the King's musk with the latin sound, he 
has introduced thousands of youngsters to Elvis, creating a 
whole new group of devoted Ehds fans, 

El Vez' costumes are very similar to Elvis originals, but 
with colocful Mexican touches. He lias been profiled in 
RolSng Slone Magazine, where he was given rave reviews, 
and appeared on several television showi^ 

Lopez IS confident that the King would like his acL 
"Elvis had a great sense of humor so he would laugh, but 
the art (he^)people understand (both) cultural differences 
and simihriti^ so he would Ike thfl too. Elvis was a great 
perfortner. His musk shaped a whole generation and more. 
Hts story is classic—ihe poor boy becomes a rich man. 

He was a rebel and (at times) an outcast, but became well 
respected and a piQ^ of society. His logic decline adds to 
the drama of his story. He is a legend,'* 

!L VEZ 

2254 Fargo Street, Los Angeles, CA 90039 
(213) ^2927 


LESS STRESS FOR WORKERS- 
NIRVANA FOR ELVIS FANS? 

Music Jn llte Wo^place^Af^itive EieminL 
New research from Floiioa State Universi^ m Tatbhassee 
reveals Chat listening to music on the job significantly 
reduces stress. Studies done in a variety of workpl^es 
showed that workers feel better when musk is piped in. 

A spokesperson for the study noted that workers were 
more productive and much fess likely to suffer ftom head¬ 
aches or irritability. A new shidy is underway at Cuyahop 
Community College, in Parma, Ohio to determine now 
piped in EMs tunes will effect workers. 


HAIL TO THE KIHG 



OH . . . 
WAITER! 

I'd just like a few words with you all 
on formal attire. Personally, I love tuxedos. 
I have always felt the babes loved 'em. 
Even Groucho loved 'em. Wearing one 
makes me feel invincible, and at limes, 
infallible. Back in the old post-Bugsy 
days, A/K/A the 70's, I'd fly to Vegas just 
to rent a tux and walk around. Instant big 
shot! What a hoot! Back then in Vegas 
you could wear a tux in Walmart at 8:30 in 
the morning and they'd think you were 
Sal Mineo buying a pair of socks. 

Being a DJ allowed me to continue 
my love affair with tuxedos until recently. 
Now, with this new rush of DJ wannabees, 
I’ve noticed a strange trend developing. 
More and more DJs are forgetting their 
jackets. A closer look reveals the reason 
why. They are NOT wearing a tux! These 
sneaky guys and gals went out and spent 
twenty bucks on a tux shirt and a bow tie 
and are trying to pass themselves off as 
real “DJs in formal attire”. Hell, why not go 
out and buy one of those tuxedo T-shirts 
while you're at it. Shape up and put your 
jackets on .. that is, if you have one. If 
not, just bring me the wine list! 
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THE MARK OF A 
TRUE PROFESSIONAL 
IS NO MARK AT ALL ! 



Working mobiles means a different 
situation at every job. Often there’s a 
walkway between your set-up and the 
dancefloor. Leaving your speaker, lighting 
or AC cables unprotected is hazardous to 
the guests and your cables. Ordinary 
tapes either don’t hold, or else hold so well 
that your cables end up a nest of sticky 
knots. And the gummy residue they leave 
behind will knock you right off any banquet 
hall manager’s referral list. 

There js a better way. 

Stage Tape is made for Mobile DJs! 

Stage Tape adheres cleanly to virtually 
any surface yet removes easily, leaving no 
residue on your cables or the floor. Stage 
Tape is available in 4, 6 and 8 inch widths. 
It comes in bright yellow, for crossing 
traffic areas, and black, to conceal cables 
and enhance the appearance of your 
set-up. If you want to leave your mark as 
a professional, try leaving no mark at all. 
You’ll get more referrals from banquet hall 
managers and never again have to hear a 
client complain, “I almost tripped on your 
wires!” 





RO. Box Drawer G Columbia, SC 29250 
803-799-8800 Fax: 803-254-3367 



































Introducing A New Revolution 
in Affordable Quality Lighting. 
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A Sound Active, Fan Cooled, 

Moon Effect, With A 
300 Watt Lamp, For Under $199 


( Suggested Price. Dealer Price May Vary.) 



The new American DJ Jewel is just the 
beginning of a new generation of affordable, light¬ 
weight, high quality, sound active, special effects 
lighting products. The Jewel’s compact design, 6 
inches in diameter and only 12 inches long, make it 
the perfect choice for low ceiling applications in 
clubs. With it only weighing 7.5 lbs it's great for the 
mobile DJ too! The Jewel produces a rotating 
moon-beam effect that reacts to the beat of the 
music via an on board sound circuit with an easy 
access sensitivity adjustment. 


The Jewel may be mounted in any position, 
and the cooling fan enables the unit to be handled 
at any time. Mobile DJs can appreciate that when 
it’s time to pack up. The portability of the Jewel 
makes it a logical choice for the professional DJ, 
and the ease of mounting a great choice for clubs. 
The Jewel comes complete with white light beams, 
mounting' bracket, power cord, 300 watt quartz 
lamp installed, and is factory tested for quality 
assurance. A multi- color beam option is available 
for $20, as pictured. 


Call Toll-Free for your nearest Authorised Dealer 
& a FREE Full Line Catalog! 800-3X2*6337 

AtH&UeatC “DC Sccflfdu,, Los Angeles, CA 90040 FAX 213-773-1956 


















